
 

 
 

Pasco County Local Event 
Marketing Program 

Application for Grant Agreement, 
Guidelines and Procedures 

 



 

 

 

 

June 27, 2013 

 

 

Pasco County – Tourist Development Council  
West Pasco Government Center 
8731 Citizens Dr., Suite 340 
New Port Richey, FL 34654 

 

Dear Tourist Development Council Members,  

Enclosed please  find  the Pasco County Local Event Marketing Program Application  for Chasco Fiesta™ 
2014.   

Chasco Fiesta™ has appreciated the partnership we have had in the past as we work to bring individuals 
from outside of Pasco County into our great area.  Our common goal has been to help support the local 
economy, as well as drive visitors to local hotels for extended periods of stay.   That continues to remain 
our mission once again this year.  

Please review our newly proposed Marketing Plan for 2014.   You will see that we have diversified our 
advertising to try and reach an even broader audience in an effort to continue to bring visitors to Pasco 
County from greater distances.   

If you have any questions regarding our application or information contained within, please feel free to 
contact me at the Chasco Fiesta™ office at 727‐842‐7651. 

Thank you  for your consideration and  I  look  forward  to working with you as we once again bring  this 
event together for all to enjoy.  

Sincerely,  

^xÄÄç  `A [tv~ÅtÇ  

Kelly M. Hackman, Executive Director 



 
 

 
 
 

Application 
 
 
 



      Pasco County Local Event Marketing Program 
            Application for Grant Agreement, Guidelines and Procedures 
 
 

I.  APPLICANT INFORMATION 
 
Entity Legal Name:     Chasco Fiesta, Inc.               

Entity FED #:     45‐5589889                    
 
Is the Entity a Florida corporation or registered to do business in the State of Florida?    
 
See http://www.sunbiz.org/  Yes:   X   No: __________ 
 
 
 
Application completed by:   Kelly M. Hackman              
 
Title/relationship to Entity named above:   Executive Director          
 
Telephone No.:    727‐842‐7651                  
 
Mailing Address:      5443 Main Street, New Port Richey, Florida 34652       
 
Email Address:     Kelly@chascofiesta.com             
 
Has the organization attended the annual Pasco Tourism Summit and/or Grant Workshop? We will   
 
Has the organization volunteered at other Local Events and/or travel expos with the Office of Tourism 
Development to promote Tourism?   We will volunteer   
 
 
II.  EVENT INFORMATION   
 
Event Title:     Chasco Fiesta                  
 
Date(s):     Friday, March 21, 2013 to Saturday, March 29, 2013       
 
Event Location(s):  Sims Park and Orange Lake, Downtown New Port Richey, and various additional 
venues around western Pasco County.                   
 
Projected number of overnight visitors staying in Pasco County accommodations:   250   
 
Hotel/Accommodation Partner               Contact Person                           Telephone Number 
Chasco Fiesta has utilized 2‐3 hotels in past years, including Homewood Suites, Quality Inn and Ramada 
Inn.  We anticipate working with these hotels and establishing partnerships with these and others for 
the 2014 event.                        



Projected number of local attendees/participants (not overnight):   75,000     
 
Projected number of out‐of‐county  attendees/participants (not overnight):     30,000    
 
Provide a summary of marketing plan and proposed use of requested funds (please attach a separate 
sheet if needed)  
  Please see attached, Addendum B               
                           
 
What are the demographics of the potential attendees of the proposed Local Event?  How is the 
effectiveness of the promotion of the Local Special Event measured?  Attach separate sheet if needed.  

Please see Addendum C ‐ 2013 Survey                
The 2013 Chasco Fiesta™ Survey results demonstrate the demographics of attendees of 
the event in 2013, with a similar trent continuing in future years.  Survey questions are 
designed to determine the effectiveness of the various forms of media used to promote 
the event each year.  The survey results help us to determine the effectiveness and to 
where future advertising emphasis will be placed.              
Please see Addendum E – Google Analytics Report            

 
For a Repeat Event.  Has the proposed Local Special Events received a grant in the past?  If yes, provide 
examples or a matrix of promotional materials, including radio, television videos, printed fliers, ads, or 
other advertising purchased with Local Event Marketing Program funds from the most recent year a 
grant was received, and complete the following:  
 
Year   Grant Funding    # of room nights   Average Room $  
2012‐2013    $21,254   126   $75.00 
2011‐2012    $17,976   398   $80.00  
2010‐2011    $18,032   419   $80.00 
 
III.  EXPENSES   
Provide the following projected reimbursable advertising and the cost for each.  Attach separate sheet if 
needed 

Reimbursable advertising   Costs  

 Please see attached, Addendum D    

Total Expenses   $ 25,000 

 
Total Grant Amount Requested:   $25,000   
 
IV. SIGNATURE/DISCLAIMER   
On behalf of    Chasco Fiesta, Inc.    I  certify that I have completed this Event Sponsorship 
Application and attest that all information provided herein and attached hereto is true and accurate:   
 
  ^xÄÄç `A [tv~ÅtÇ____________     Executive Director      June 27, 2013   
Authorized Signature         Title            Date  



 
 

 
 

Addendum A:  
Overview of Event 

 

 

 

 

 



 

Addendum A 

Overview of Event 
 

The first Chasco Fiesta™ was in 1922, and it started as a fundraiser for the local library.   

Taking place in Sims Park and downtown New Port Richey, along the beautiful Pithlachascotee 

River, this nine day festival offers entertainment and fun for the entire family.  Chasco Fiesta™ 

plays host to many activities that benefit 30 non‐profits in the local area.  These events include: 

the Coronation Ball, a world record beef barbecue, 9 days of entertainment culminating with a 

concert featuring popular country music artists, a street carnival and parade, Native American 

arts & crafts show, golf, softball, and bowling tournaments, flea market, and one of the oldest 

running boat parades in the state of Florida.  

 

 

Previous TDC Grants 

2013 ‐ $21,254 

2012 ‐ $17,976 

2011 ‐ $18,032 

2010 ‐ $15,000 

2009 ‐ $15,780 

2008 ‐ $15,750 

2007 ‐ $16,110 

2006 ‐ $18,667 

2005 ‐ $22,450 

2004 ‐ $19,357 

 
 
 



 
 

 
 

Addendum B:  
Chasco Fiesta™ 2014 

Projected Marketing Plan 
 

 
 
 
 



 

Addendum B 

 
Chasco Fiesta™ 2014  

Proposed Marketing Plan 
 

 
Print and Online Advertising:  

 
TBT: 

• 3 full color ads 5” x 6” running between  
• Distribution Monday – Thursday is 196,000: 60% Hillsborough, 32% 

Pinellas, 8% Pasco 
• Distribution on Friday is 234,500:  57% Hillsborough, 33% Pinellas, 9% 

Pasco, 1% Manatee  
o Total print campaign value:  $3,000 
o Total print campaign cost:  $2,500 

• Chasco Fiesta™ funds will be used 
 
 

Tampabay.com:  
• Things to Do Online Event Guide at Tampabay.com 
• Click through marketing from the Times website 
• Website has 1,553,333 monthly unique visitors: 6% Hernando, 38% 

Hillsborough, 14% Pasco, 42% Pinellas 
• The click through rate on tampabay.com for Chasco Fiesta 2013 was 

0.15, almost double that of the average .08 
o Total web campaign value:  $14,000 
o Total web campaign cost: $10,000 

• TDC funds will be used 
 
 

Tampa Bay Magazine: 
• One full color / full page ad in Tampa Bay Magazine in March 2014 to 

promote event.  
o Total print campaign cost: $1,900 

• 75% of TDC funds will be used, 25% of Chasco Fiesta™ 
funds will be used 

 
 



 
Florida Monthly Magazine: 

• One 1/6 full color ad in March issue of Florida Monthly Magazine 
o Total print campaign cost: $1,300 

• TDC funds will be used 
 

AAA Going Places Magazine: 
• One 1/6 full color ad in March issue of AAA Going places Magazine 
• Listing in events 

o Total print campaign cost: $1,250 
• TDC funds will be used 

 
 

Tri-State Bluegrass Association: 
• One b/w full page ad in TSBA Bluebook 2014 
• Distribution includes 1,500 books sent throughout the United States 
• Concentration on distribution in the Midwest, Southeast, and Eastern United 

States. 
o Total print campaign cost: $125 

• TDC funds will be used 
 
 

Twelve Bar Rag – Suncoast Blues Society:  
• One ¼ page black and white ad promoting blues entertainment 
• Run in March 2014 
• Distribution is concentrated in Hillsborough and Pinellas Counties 

o Total print campaign costs: $50 
• TDC funds will be used 

 
 

The Villages Magazine 
• One ½ page ad in the Village Magazine (Ocala area) 
• Run in March 2013 

o Total print campaign costs: $1,100 
• TDC funds will be used 

 
 

Brochures/Posters: 
• 1,000 posters 
• 60,000 schedule brochures 
• Materials will be distributed at various locations in Pasco, Hillsborough, 

Hernando, Pinellas, and Citrus such as Chambers of Commerce, libraries, 
retail stores, and civic associations.   

o Total brochure/poster value:  $7,000 
o Total brochure/poster cost: $7,000 



• Chasco Fiesta™ funds will be used 
Facebook: 

• Facebook page is www.facebook.com/chascofiesta 
• Currently there are 6,125 fans 
• We are going to use facebook ads to promote our page and the event.   

o Total Facebook campaign cost $1,250 
• TDC funds will be used 

 
 
Broadcast Advertising:  

 
Bright House Networks: 

• We will identify and target out of county area on popular channels within 
Bright House Networks. 

• TV advertising will begin approximately 2-4 weeks prior to Chasco 
Fiesta™ and continue throughout the event.  

o Total TV broadcast advertising campaign costs: $1,500 
• Chasco Fiesta™ funds will be used 

 
 

CBS Radio – Tampa Bay (WQYK 99.5): 
• Live mentions when artist’s songs are played 
• 75 recorded promos 
• 20 on-air ticket giveaways 
• 50 sixty-second commercials 
• Listing on station web site and calendar of events 
• Banner ad with click through to website 
• 100 streaming on line commercials 
• Email blast to listener database 
• Station has approximately 400,000 listeners weekly 
• Station covers Tampa, St. Petersburg, Clearwater, New Port Richey, 

Brooksville, Lakeland, Plant City, Winter Haven, Brandon, Bradenton and 
surrounding communities 

o Total radio campaign value: $49,000 
o Total radio campaign cost: $6,500 

• TDC funds will be used 
 

 
True Oldies 106.3: 

• 100 commercials 
• Website ads 
• Live mentions 
• Weekly cume approximately 150,000 



• Station covers Pasco, Hernando, Citrus, Northern Pinellas, and Northern 
Hillsborough 

o Total radio campaign value: $9,000 
o Total radio campaign cost: $850 

• Chasco Fiesta™ funds will be used 
 
 

Citrus 95.3 (station covers Citrus County): 
• 75 commercials 

o Total radio campaign cost $2,000 
• TDC funds will be used 

 
 

Additional Radio Broadcasting:  
• Partnerships have been developed with the following stations for additional 

event coverage: Joy FM, WDUV 
o Total cost: N/A 

• Chasco Fiesta™ funds will be used (if any) 
 
 

 
 

Chasco Fiesta™ 2014 Marketing Overview 
 
 
 
Proposed Total Cost for Out of County Advertising:  $25,000 
 
Proposed Total TDC funds requested: $25,000 
 
 
 
Proposed Total Chasco Fiesta™ Funds used for Advertising:  $12,325 
 
 
 
Proposed Total Advertising Fund for Chasco Fiesta™ 2014: $37,325 
 

 



 
 

 
 

Addendum C:  
2013 Chasco Fiesta™ 

Survey Results 
 
 
 
 



Addendum C 
2013 Chasco Fiesta™ Survey Results  

 
 

Total Survey Responses: 373 
 

 
1)     What is your Zip Code 
          07504 ---- 1  ( 0%)  _Paterson, NJ     

          33544 ---- 3  ( 0%)  _Wesley Chapel, FL     

          33548 ---- 2  ( 0%)  _Lutz, FL _____________   

          33619 ---- 1  ( 0%)  _Tampa, FL ____________  

          33716 ---- 1  ( 0%)  _St Petersburg, FL ____   

          33756 ---- 4  ( 1%)  _Clearwater, FL _______   

          34601 ---- 3  ( 0%)  _Brooksville, FL ______   

          34652 ---- 71  ( 19%) _New Port Richey, FL    

          34653 ---- 55  ( 14%) _New Port Richey, FL    

          34607 ---- 2  ( 0%)  _Spring Hill, FL ______   

          34667 ---- 18  ( 4%)  _Hudson, FL     

          34668 ---- 62  ( 16%) _Port Richey, FL    

          34690 ---- 14  ( 3%)  _Holiday, FL   __________    

          34691 ---- 12  ( 3%)  _Holiday, FL      

          34669 ---- 14  ( 3%)  _Hudson, FL      

          34654 ---- 19  ( 5%)  _New Port Richey, FL    

          34689 ---- 4  ( 1%)  _Tarpon Springs, FL    

          34655 ---- 16  ( 4%)  _New Port Richey, FL    

          33890 ---- 1  ( 0%)  _Zolfo Springs, FL ____   

          34608 ---- 6  ( 1%)  _Spring Hill, FL      

          78739 ---- 1  ( 0%)  _ Austin, TX __________   

          34684 ---- 2  ( 0%)  _ Palm Harbor, FL _____   

          37229 ---- 1  ( 0%)  _ Nashville, TN _______   

          34609 ---- 1  ( 0%)  _Spring Hill, FL      



          33860 ---- 1  ( 0%)  _ Mulberry, FL ________   

          34606 ---- 4  ( 1%)  _Spring Hill, FL      

          34613 ---- 1  ( 0%)  _ Brooksville, FL     

          34681 ---- 1  ( 0%)  _ Crystal Beach, FL ___   

          33625 ---- 1  ( 0%)  _ Tampa, FL       

          33743 ---- 1  ( 0%)  _ St Petersburg, FL____   

      34680 ---- 1  ( 0%)  _ Elfers, FL __________   

          34446 ---- 1  ( 0%)  _ Homosassa, FL________  

          21811 ---- 1  ( 0%)  _ Berlin, MD __________   

          23662 ---- 1  ( 0%)  _ Poquoson, VA ________   

          32128 ---- 1  ( 0%)  _ Port Orange, FL _____   

          37917 ---- 1  ( 0%)  _ Knoxville, TN _______   

          33534 ---- 1  ( 0%)  _ Gibsonton, FL________   

          33860 ---- 1  ( 0%)  _Mulberry, FL      

          16406 ---- 1  ( 0%)  _ Conneautville, PA      

          32008 ---- 1  ( 0%)  _ Branford, FL ________   

          34683 ---- 1  ( 0%)  _ Palm Harbor, FL _____   

          14006 ---- 2  ( 0%)  _ Angola, NY __________   

          04657 ---- 1  ( 0%)  _ Meddybemps, ME ______  

          33540 ---- 1  ( 0%)  _ Zephyrhills, FL _____   

          63114 ---- 1  ( 0%)  _ St Louis, MO ________   

          34638 ---- 2  ( 0%)  _ Land O' Lakes, FL ___   

          34611 ---- 1  ( 0%)  _Spring Hill, FL      

          02859 ---- 1  ( 0%)  _Pascoag, RI __________   

          32562 ---- 1  ( 0%)  _Gulf Breeze, FL ______   

          33634 ---- 1  ( 0%)  _Tampa, FL ____________  

          14843 ---- 1  ( 0%)  _Hornell, NY __________   

          14810 ---- 1  ( 0%)  _Bath, NY _____________  

          14082 ---- 1  ( 0%)  _Java Center, NY ______   

          98166 ---- 1  ( 0%)  _Seattle, WA __________   

          33596 ---- 1  ( 0%)  _Valrico, FL __________   



          343954 ---- 1  ( 0%)  __________________________  

          33755 ---- 2  ( 0%)  _Clearwater, FL________   

          14094 ---- 1  ( 0%)  _Lockport, NY _________   

          33606 ---- 1  ( 0%)  _Tampa, FL ____________  

          33523 ---- 2  ( 0%)  _Dade City, FL ________   

          34639 ---- 1  ( 0%)  _Land O' Lakes, FL      

          04330 ---- 0  ( 0%)  _Augusta, ME __________  

          33765 ---- 1  ( 0%)  _Clearwater, FL________   

          34698 ---- 1  ( 0%)  _Dunedin, FL __________   

          No Answer ---- 1  ( 0%) __________________________     

          34614 ---- 1  ( 0%)  _Brooksville, FL ______   

          34673 ---- 1  ( 0%)  _Port Richey, FL ______   

          19720 ---- 1  ( 0%)  _New Castle, DE _______   

          19966 ---- 1  ( 0%)  _Millsboro, DE ________   

          48460 ---- 1  ( 0%)  _New Lothrop, MI ______   

          33523 ---- 1  ( 0%)  _Dade City, FL ________   

          13302 ---- 1  ( 0%)  _Altmar, NY ___________   

          49668 ---- 1  ( 0%)  _Mesick, MI        

          45335 ---- 1  ( 0%)  _Jamestown, OH_________  

          33556 ---- 1  ( 0%)  _Odessa, FL____________  

          34638 ---- 1  ( 0%)  _Land O' Lakes, FL_____   

          03102 ---- 1  ( 0%)  _Manchester, NH _______   

          33713 ---- 1  ( 0%)  _St Petersburg, FL ____   

           
 2)     How many are in your party? 
          1 ---- 41  ( 10%) 
          2 ---- 136  ( 36%) 
          3 ---- 65  ( 17%) 
          4 ---- 54  ( 14%) 
          5 ---- 20  ( 5%) 
          6 ---- 18  ( 4%) 
          7 ---- 8  ( 2%) 
          8 ---- 7  ( 1%) 
          9 ---- 5  ( 1%) 
          10+ ---- 19  ( 5%) 



 
 
3)     What was your primary reason for visiting Pasco County? 
          This event ---- 193  ( 51%) 
          Vacation ---- 13  ( 3%) 
          Visit friends/relatives ---- 26  ( 6%) 
          Business ---- 9  ( 2%) 
          Other ---- 43  ( 11%) 
          Live here ---- 62  ( 16%) 
          No answer ---- 27  ( 7%) 
 
 
 
4)     How did you travel to Tampa Bay/Pasco? 
          Vehicle ---- 243  ( 65%) 
          Plane ---- 16  ( 4%) 
          Bus ---- 1  ( 0%) 
          Other ---- 31  ( 8%) 
          Did not answer ---- 16  ( 4%) 
          Live Here ---- 66  ( 17%) 
 
 
5)     How Many Nights did you stay in Pasco? 
          No Answer ---- 71  ( 19%) 
          1 ---- 7  ( 1%) 
          2 ---- 3  ( 0%) 
          3 ---- 7  ( 1%) 
          4 ---- 2  ( 0%) 
          Day Trip ---- 72  ( 19%) 
          Live Here ---- 170  ( 45%) 
          5+ ---- 41  ( 10%) 
 
 
6)     Where are you staying in Pasco? 
          Hotel ---- 5  ( 1%) 
          Vacation Rental ---- 4  ( 1%) 
          Friends/Relatives ---- 34  ( 9%) 
          Bed & Breakfast ---- 0  ( 0%) 
          Campground ---- 8  ( 2%) 
          Other ---- 63  ( 17%) 
  No Answer ----  92 (25%) 
          Live here ---- 167  ( 44%) 
 
 



 
 
7)     How much did you spend on average per day in Pasco County? 
          $0-25 ---- 87  ( 23%) 
          $26-50 ---- 98  ( 26%) 
          $51-75 ---- 49  ( 13%) 
          $76-100 ---- 37  ( 9%) 
          $101-125 ---- 15  ( 4%) 
          $126-150 ---- 11  ( 2%) 
          $151 and up ---- 18  ( 4%) 
          No answer ---- 58  ( 15%) 
 
 
8)     What activities did you participate in while in Pasco County? 
          Ecotourism ---- 36  ( 9%) 
          Downtown ---- 142  ( 38%) 
          Beach/Fishing ---- 156  ( 41%) 
          Dining Out ---- 205  ( 54%) 
          Art/Culture ---- 80  ( 21%) 
          Sports ---- 61  ( 16%) 
          Other ---- 43  ( 11%) 
          No answer ---- 73  ( 19%) 
 
 
9)     Age 
          18-24 ---- 36  ( 9%) 
          25-34 ---- 40  ( 10%) 
          35-44 ---- 64  ( 17%) 
          45-54 ---- 84  ( 22%) 
          55-64 ---- 81  ( 21%) 
          65+ ---- 54  ( 14%) 
          No answer ---- 14  ( 3%) 
 
 
10)     How did you find out about our event? 
          Newspaper ---- 87  ( 23%) 
          Tv/Radio ---- 24  ( 6%) 
          Website ---- 27  ( 7%) 
          Social media ---- 29  ( 7%) 
          Word of mouth ---- 69  ( 18%) 
          Magazine ---- 6  ( 1%) 
          Returning Visitor ---- 119  ( 31%) 
          Other ---- 37  ( 9%) 
          No answer ---- 48  ( 12%) 
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Addendum D 
 

PASCO COUNTY TOURIST DEVELOPMENT COUNCIL GRANT 
FY 13/14 PROJECTED REIMBURSEMENT EXPENSES 

 
EVENT NAME:  ___Chasco Fiesta™  
ORGANIZATION:  __Chasco Fiesta , Inc. 
ADDRESS:  ___5443 Main Street, New Port Richey, Florida 34652 
CONTACT PERSON: __Kelly M. Hackman   
PHONE: ___727‐842‐7651 
PROJECTED TOTAL REIMBURSEMENT EXPENSES:  $  25,000.00 
 

ITEM  VENDOR NAME 
TOTAL 
INVOICE 
AMOUNT 

% OUT OF 
COUNTY 

(if applicable) 

 
REQUESTED 

REIMBURSEMENT 
AMOUNT 

 
 
Online Advertising – 
Things to Do 
 

 
Tampa Bay 
Times  

 
$10,00.00 

 
100% 

 
$10,000.00 

 
Print Ad 

 
Tampa Bay 
Magazine 

 
$1,900.00 

 
75% 
(25% of 
Chasco Funds 
will be used 
for Pasco 
County 
distribution) 
 

 
$1,425.00 

 
Print Ad 
 

 
Florida Monthly 
Magazine  
 

 
$1,300.00 

 
100% 

 
$1,300.00 

 
Print Ad  
 

 
AAA Going 
Places 
Magazine  
 

 
$1,250.00 

 
100% 

 
$1,250.00 

 
Print Ad (TSBA 
Bluebook) 

 
Tri‐State 
Bluegrass 
Association 
 

 
$125.00 
 

 
100% 
 

 
$125.00 



 
Print Ad 

 
Suncoast Blues 
Society – 
Twelve Bar Rag 
 

 
$50.00 

 
100% 

 
$50.00 

 
Print Ad  

 
The Villages 
Monthly 
Magazine  
  

 
$1,100.00 

 
100% 

 
$1,100.00 

 
Social Media  

 
Facebook 
Advertising  

 
$1,250.00 

 
50% 
 

 
$1,250.00 

 
Radio 

 
CBS Radio 

 
$6,500.00 

 
100% 

 
$6,500.00 

 
Radio  

 
Citrus 95.3 and 
96.7 Fox Classic 
Hits 
 

 
$2,000.00 

 
100% 

 
$2,000.00 

 
TOTAL REQUESTED REIMBURSEMENT AMOUNT 

(must match or be less than initial award) 

                    $25,000.00 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 

Addendum E:  
Report: Google Analytics  

 
 
 
 

 
 

















 
 

 
 

Addendum F:  
2013 Marketing Samples 
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