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The primary purpose of the Pasco County Local Special Event Marketing Program is to provide funding to 
local organizations to assist in marketing local special events that promote Pasco County as a tourist 
destination for visitors. Funds received pursuant to the Local Special Events Marketing Program must be 
used for expenditures associated with marketing and promoting an Event outside of Pasco County to 
potential overnight visitors. The Program is administered through the Office of Tourism Development. 
Applicants are required to provide the following information, in writing, and to make a presentation 
regarding their proposed event before the Tourist Development Council (TDC). Local special events that 
may receive funding must demonstrate a history of producing room nights, economic impact, and/or the 
potential to draw visitors to the area with a regional marketing plan. In addition, applicants must be able 
to project a number of overnight visitors staying in Pasco County accommodations. The following 
application should specify the grant dollar amount requested and a detailed proposed use of the 
requested funds. 

In an effort to continue to be "eco" friendly the TDC requires that the applicant incorporate a recycling 
plan as part of the application process. The recycling plan must be submitted at the time of application 
for funding. A Recycling Scale Ticket for recycled materials for large events or a bag count report for 
smaller events must be submitted with the Post Event Report. The Pasco County point of contact to 
develop a recycling plan is: Jennifer L. Seney, Recycling Coordinator, Pasco County Utilities - Solid Waste, 
14230 Hays Road (mailing), 14606 Hays Road (physical location}, Spring Hill, Florida, 34610, {727) 856-
4539, jseney@pascocountvfl.net. 

Local Special Event Marketing Program applications, presentations, and supplemental materials will be 
reviewed at the July 16, 2014, TDC meeting in Dade City. The number and amount of each grant award 
will be dependent upon the availability of designated funds and specific allocations. There is a 1/3 cap 
amount on how much an applicant can request through the Marketing Program. For example, if the total 
funds available for the Marketing Program is $75,000 an applicant may not request more than $25,000. 
If an applicant's request is above the cap amount the TDC will impose the cap. The TDC and the Office of 
Tourism Development will then make a recommendation regarding a Grant Agreement and a proposed 
funding amount to the Pasco County Board of County Commissioners (BCC). The TDC and Office of 
Tourism Development will use the application, evaluation by the TDC and the following grid as a 
guideline when recommending funding to the BCC. 

Room Nights Sponsorship Amount 

2,000and up $15,000 and up 

1,000 - 1,999 $10,000 to $14,999 

400-999 $5,750 to $9,999 

200-399 $2,500 to $5,749 

50-199 $500 to $2,499 

Each application will be evaluated by the TDC using the following criteria . 

A. Production of Room Nights - 50 pts. 
1. Does the Local Event attract overnight visitors to Pasco County? 
2. Does the Local Event demonstrate a history of room nights/overnight visitors? 
3. Does the room night history show signs of growth or consistency? 
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4. How significant are the recent calendar year room night numbers? What is the 
accommodation fiscal impact? 

5. If a new event, how strong and accurate is the estimate of overnight visitors? 
6. Has a host hotel or accommodation partnership(s) been established? 
7. How accurate are the room night statistics? If not a new Event, are room nights 

validated by the property's manager, booking engine, County document, or survey? 

B. Out of County Advertising - 20 pts. 
To be considered for funding, the proposed Local Event must be advertised outside of Pasco, 
regionally, or nationally. 

1. Does the Local Event provide opportunities for state, regional, national, and/or 
international exposure? 

2. Is the Local Event proposed to be advertised outside a SO-mile radius of Pasco County? 
3. Is the Local Event proposed to be promoted regionally up to 250-miles (Jacksonville, 

South Florida, and the Panhandle?) 
4. If not a new Local Event, how well has the applicant utilized the placement of the 

tourism brand logo in prior advertising? 
5. If not a new Local Event, how well has the applicant credited/mentioned Pasco County 

Tourist Development Council and/or utilized the brand logo in prior video/audio ads? 
6. Is the Local Event proposed to be advertised using new media (Constant Contact, e­

magazines or social networking)? 
7. If not a new Local Event, how much publicity, and media exposure did the Event 

receive? Who promoted the Local Event? 
8. How does the applicant measure their promotions and marketing campaigns for the 

Event? 

C. Marketing Plan - 10 pts. 
1. Is there an itemized marketing/ad budget for the proposed Local Event? 
2. How is the requested funding proposed to be used? 
3. If not a new Local Event, how does the proposed marketing plan compare to past 

years? 
4. Did applicant use the previous grant awarded? (if applicable) 
5. Does the applicant propose co-op advertising opportunities with other Local Events or 

TDC? 
6. How creative is the marketing plan? Is it evolving with the room night numbers? 
7. How does the previous year's marketing plan compare to actual reimbursed expenses? 

For example, did the applicant promote the Local Event as stated in the previous 
application? 

8. When are the advertising/promotions for the event? Are they planned in advance to 
promote travel to the event and produce overnight visitors? 

D. Economic Impact - 10 pts. 
1. How strong is the overall benefit to tourism in Pasco County? 
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2. How strong is the out-of-town day trip visitor impact to Pasco County? Not necessarily 
overnight visitors but producing an impact for our stakeholders: restaurants, shops, 
gas, food, entertainment, etc. 

3. Is there growth in the Local Event? For example, has the main event added attractions 
to enhance the show? 

4. What area businesses will benefit from this Local Event? 
5. How do they calculate economic impact? Is it their study, survey, or generic version 

supplied by Visit Florida and the County? 

E. Timing of the Event. For multi-day events - 10 pts. / For one day events - 5 pts. 
1. How unique is the proposed Local Event? 
2. Is the schedule for the Local Event created in a manner to lure overnight visitors? 
3. Is the Local Event scheduled to occur during the off-season (May- October) which is 

more a desirable time. 
4. Is the Local Event scheduled for more than one day? 

F. Additional Organization Information - (Scored 0 or ±5 per question) 
1. Has the applicant organization attended the annual Pasco Tourism Summit and/or the 

Local Events Marketing Program Workshop? 
2. How often does the organization volunteer at other Local Events and/or attend travel 

expos to promote Pasco Tourism and their Local Event? 
3. Did they turn in a sample of the Special Event County Survey or own survey? 
4. Does the event have a recycling plan in place? 

I. Statement of Policies 

• Local Special Event Grant funds are intended to supplement the applicant organization's 
budget. 

• All Local Event Marketing Program grant recipients for Fiscal Year 2014-15 are required 
to attend workshops on grant reimbursement procedures and promoting/marketing your 
event outside of Pasco. The workshops are typically held in late October and during 
"Tourism Week," traditionally held the second week of May. 

• Applications received after the submission deadline will NOT be considered. 
• All applicant organizations are required to make an oral presentation (5-minute time limit 

including question and answer) to the TDC during the meeting. 
• The Office of Tourism Development will calculate the scores and submit the averaged 

totals to the TDC. After review of the final scores, the TDC will have an opportunity to 
adjust the total scores if necessary. 

Prior to the BCC meeting at which the Local Special Event will be considered, an agreement 
prepared by the County will be forwarded to the applicant for execution (the Grant Agreement). 
The terms of the Grant Agreement will provide for, including but not limited to, the amount of 
funding that is made available for the Local Event and the reimbursable expenses that the funding 
may be used for, placement of the Pasco County Tourism logo on promotional materials and 
advertisements, and the obligation of the recipient to obtain liability insurance naming the County 
as a certificate holder and as additionally insured. The Local Special Event Grant Agreement is 
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required to be executed by the President or Vice President of the legal entity proposing the event 
and witnessed by one other person prior to consideration by the BCC. 

Upon the conclusion of the Local Event, the Post Event Report, see Exhibit A, attached hereto, must 
be completed and submitted to the Office of Tourism Development in order to obtain 
reimbursement up to the grant award amount. 

Once completed, submit the following application to the Office of Tourism Development, West 
Pasco Government Center, 8731 Citizens Drive, Suite 340, New Port Richey, Florida, 34654. For 
reference, retain the prior pages of this packet. 
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I. APPLICANT INFORMATION 

EntityLegal Name: Thl Fr1tnc/5 of' -t-hl New ?or+ R!Chlj LJb1ary 
Entity FED#: 21-Q //p5 l/ 15 
Is the Entity a Florida corporation or registered to do business in the State of Florida? 

See http://www.sunbiz.org/ Yes: X: No: ___ _ 

Application completed by: /(OC!.!J -fir/<. I nson 
Title/relationship to Entity named above: Evt(}f manager tor PoZ.5CO lcoFt_st: 
Telephone No.: 1l1 - ()09 ' Z3 O(o 

Mailing Address: 58)0 Vt/aware. 8Ventl& New Pt0rl- 12.tCht!f, FL 3l/ft5Z. 

Email Address: Kactl/./lf/onson 8lf@ 3ma/1. t_om 
.....} 

Has the organization attended the annual Pasco Tourism Summit and/or Grant Workshop? 
1VO 

Has the organization volunteered at other Local Events and/or travel expos with the Office of 
Tourism Development to promote Tourism? _y.-e ...... ~l __ _ 

II. EVENT INFORMATION 

EventTitle: Pa.sco ECOFtst 

Date(s) : 1Vovembtr 1, 8 < q 40 /'-/ 

Event Location(s) : ilC1!f (j . start~// Wtltita1t55 fJarlc ? Sims fJark:.. 

Projected number of overnight visitors staying in Pasco County accommodations: ----

Hotel/Accommodation Partner Contact Person Telephone Number 

Projected number of local attendees/participants (not overnight): 5 000 

Projected number of out-of-county attendees/participants (not overnight): __,__/ 0_0_0 __ _ 
Provide a summary of marketing plan and proposed use of requested funds (please attach a 
separate sheet if needed) 
·FacebooJG ad campa191'15 -ra rt'-och rx regr"onal au.dre11ce., 
· Radio ads i-O !fach COU;'J+1es acros \ rh.t. staft or Elonda 
· wth ads on s /ttS w1f-h a_ /JOJtorJal a<.1.d/cnce. {Th1..-sarV1ba_, com) 

-- , 5 6 e OC_Cl.Lh 1 ng . c_ <J tY7 
' l {/.1V)(Ja !!Jay TlfVl-L5 /T8T aa._5 -~ inse_rt5 
" Tampa_ 1ntt1natlo11a_/ /111por1 -te1m1no.J ac/5 
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What are the demographics of the potential attendees of the proposed Local Event? How is the 
effectiveness of the promoti n of the Local Special Event measured? Attach separate sheet if needed. 
sf e attach ti nl-

For a Repeat Event. Has the proposed Local Special Events received a grant in the past? If yes, provide 
examples or a matrix of promotional materials, including radio, television videos, printed fliers, ads, or other 
advertising purchased with Local Event Marketing Program funds from the most recent year a grant was 
received, and complete the following: 

Year Grant Funding # of room nights Average Room $ 
2013 Pf'J Ly / o EC o Ftsi: 2-'-f 0 BZ5 · $J5 
2012 Vtl.5 tO f c or t.Jf 1q2 9 Z5 - 1135 
2011 

Ill. EXPENSES 

Provide the following projected reimbursable advertising and the cost for each. Attach separate sheet 
if needed. 

Reimbursable advertising 

lotcu £'iPtns e.5 ; 
Total Grant Amount Requested: 

IV. SIGNATURE/DISCLAIMER 

Jj3000 . 00 

Costs 

/j 150.00 

if I C/50. oO 
I 

On behalf of I ·ty 
. . . . cert1 that I have completed this Event Sponsorship 

J 'cation and a~ormat1on provided herein and attached hereto is true and accurate: 

"&% )1, ~ JJe,cq-e,"f-"'-M b/iz7,/;y' 
Authorized Signature Title F 

Date 
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ROOM NIGHT CERTIFICATION 

TO: Accommodation General Manager and/or Director of Sales 

The purpose of this form is to quantify the actual number of room nights utilized in Pasco County for a specific 
Local Event. Your cooperation in documentation these room nights is very important to the Pasco County Office of 
Tourism and our Event Marketing efforts. Thank you in advance for your assistance. Please provide the following 
information. 

Hotel/Location: 

TRACKED ROOM NIGHTS 
GROUP NAME 
LOCAL EVENT 
DATE 
PAID ROOM NIGHTS 
COMP ROOM NIGHTS 

Please provide any comments: 

Hotel Representative Signature: 

I certify the organization/event listed above utilized the reported room nights. 

Print Name: ____________ Title:---------

Telephone ____________ Email: ________ _ 

Your cooperation in completing this form is greatly appreciated. For additional information please contact the 
Pasco County Office of Tourism Development at (727) 847-8129. 
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Local Event Marketing Program Visitor Survey 

1. What is your zip code? _ ____ _ 

2. How many are in your visiting party? _ ______ __ _ 

3. What was the PRIMARY reason for visiting PASCO COUNTY? __ 

1-this event 2- Vacation 3- Visit Friends/Relatives 4-Business 5-0ther 

4. How did you travel to Tampa Bay/Pasco County? 

1- Vehicle 2- Plane 3- Bus 4-0 ther 

5. How many nights did you stay in Pasco County? 

#Nights. ___ _ Day Trip Only __ _ 

6. Where are you staying in Pasco County? 

1-Hotel 2-Vacation Rental3-Friends/Relatives 4-Bed & Breakfast 

5-Campground 6-0ther 7- Name of Accommodation ________ _ 

7. How much did you spend on average per day in Pasco County? Circle one 

$0-25 

$101-125 

$26-50 

$126-150 

$51 -75 $76-100 

$151-and up 

8. What activities did you participate in while in Pasco County? Circle all that apply 

1-Ecotourism 2-Downtown 3-Beach/Fishing 4- Dining Out 

5-Arts/Culture 6- Sports 7-0ther 
--------~ 

9. How did you find out about our event? Circle all that apply 

1- Newspaper Ad 2- TV/Radio 3- Website 

5- Word-of-Mouth 6- Magazine 7- Returning Visitor 

Optional Information: 

Name ________________ _ 

Address _______________ _ 

City ____________ _ State _ _ Zip. ___ _ 

Email ______________ __ _ 
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4- Social Media 

8-0ther __ _ 



N 
a.n 
CV') ....., 
-0 V) 

QJ ro 
u.. ...c: 
0 > u ro UJ -
0 QJ 

a:: ro u 
+-' V) bO 
ro ro c a.. ·-0 -

QJ u 
> ...c: 

QJ u ....., 
QJ ..c '+-- a:: 0 

::J • • V) 
0 I- s QJ 

::J QJ -0 ·- ·-0 > > >- - ~ ro ro :J --0 :::J 
, 

·- c. > 0 ·--0 • a.. V) • c 0 ....., V) ·- QJ V) s U) -0 0 QJ N ·- ~ ·-00 > > 
• • 



Facebook Likes Data Overview 

• There was a 282% increase in Facebook "Likes" 

from 2012 (544 Likes) to 2013 (2,078 Likes). 

• There was a 1% increase from 2012-2013 in Men 

who "Liked" the Pasco Ecofest Facebook Page. 

• Most "Likes" attributed to ages 25-44. 

• Most "Likes" attributed to Women. 

• Most "Likes" attributed to Pasco EcoFest status 

updates: 431 average likes over a year. 

• The most popular Pasco EcoFest post was the 

Pasco EcoFest Album 2013. It had 9,036 views 

and 315 likes. 
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PEF2013 Survey 

Data Overview 
• Survey conducted on Friday, Saturday, and Sunday during 

major EcoFest Events. 

• Surveys conducted by PEF Marketing Team and PEF 

Volunteers (100 responses) 

• Participants were asked to fill out survey with paper/ 

pencil. 

• Additional surveys conducted online via Survey Monkey 

after completion of event and shared with users who 

liked the PEF Facebook page (33 responses). 

• Surveys required participants to the following questions: 

-How did you find out about Pasco EcoFest? 

-Do you live in Pasco County? If not, where? 

-Comments or Suggestions? 



PEF2013 Survey 

Results from Event 

How did vou hear about PEF 2013 

1 

60'' 

Local Vol:<s 

0 th 

webs1te 

atebo 

Most common "other" response: Word of mouth or friends 
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Results from Event 
ere do y,ou live? 

8. 
s 

16 

Outside Pasco Responses: 

pa 

eo "e:la 

her F 

Hernando 

Staying with friends, at Starkey Park, and Dade City (6 responses) 



PEF2013 Survey 

Results from Survey Monkey 

Face book 

ThoPasco I 
Ecofost 
Wobslto 

Radio 
lntorvlow 

Magazlno or 
Nowspapor 

Advcrtlsomont 

0% 

How did you hear about this event? 

20% 40% 60% 80'7o 100'\·o 



Yos 

No 

0% 

PEF2013 Survey 

Results from Survey Monkey 

Do you live in Pasco County? 

20% 4070 60% 80~·o 100% 

Responses to No 

Clearwater 
11115/201310:31 AM 

Spring Hill 
1111512013 8 ~ 18 AM 

Odessa 
11/13f2013 12.07 AM 

Tarpon Springs 

1111212013 7:21 PM 

Clearwater 
1111212013 11 :19 AM 

Tampa 
1111212013 9~07 AM 

polk 
1111112013 8:39 PM 



PEF2013 Survey 

Results from Survey Monkey 

Hotol 

Frlondslfamll 
y 

Camping 

Other 

0% 

Did you stay overnight in Pasco? If so, 
where? 

20% 40% 60% 80% 100% 



PEF2013 Survey 

Most Common Comments/Suggestions 

• More food and vendors 

• More advertisement for the event 
• Enjoyed the partnership with Local Volks 
• Great time 
• Looking forward to next year 


