
Pasco County Government 
8731 Citizens Drive, Ste. 340 
New Port Richey, FL 34654 
ED CAUM 
Tourism Manager 

Dear Ed, 

The Greater Dade City 
Chamber of Commerce 

14112 gth Street • Dade City, Florida 33525 
Phone: (352)567-3769 • Fax: (352)567-3770 

Email: j moors@dadecitychamber.org; mfloyd@dadecitychamber.org; 
j uber@dadecitychamber.org 

Web: www.dadecitychamber.org 

Thank you for sending us the Pasco County Local Event Marketing Grant Program Application 
for FY 2014/15. 

Enclosed you will find two copies and the insurance certificate, as requested. 

The Greater Dade City Chamber of Commerce appreciates the County Tourism Department and 
the TDC support of the Annual Kumquat Festival® and we look forward to another successful 
event and "heads in beds". 

I have taken the liberty of including some suggested answers to the questions on pages 2 and 3, 
in red. 

e directly if there are any questions or further information needed. 



PASCO 
County Florido 

...... !.llli.t.!ii!i·'-
www.V1s1tPasco.net 

Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

The Annual Kumquat Festival® 
Each application will be evaluated by the TDC using the following criteria . 

A. Production of Room Nights - 50 pts. 
1. Does the Local Event attract overnight visitors to Pasco County? Yes 
2. Does the Local Event demonstrate a history of room nights/overnight visitors? Yes 
3. Does the room night history show signs of growth or consistency? Yes 
4. How significant are the recent calendar year room night numbers? What is the 

accommodation fiscal impact? One of the County's top room night producers - Est. 
$40,000 with $1 million economic impact. 

5. If a new event, how strong and accurate is the estimate of overnight visitors? 
6. Has a host hotel or accommodation partnership(s) been established? Yes 
7. How accurate are the room night statistics? If not a new Event, are room nights 

validated by the property's manager, booking engine, County document, or survey? Yes 

B. Out of County Advertising - 20 pts. 
To be considered for funding, the proposed Local Event must be advertised outside of Pasco, 
regionally, or nationally. 

1. Does the Local Event provide opportunities for state, regional, national, and/or 
international exposure? Visit Florida Marketing Partner 

2. Is the Local Event proposed to be advertised outside a SO-mile radius of Pasco County? 
Yes 

3. Is the Local Event proposed to be promoted regionally up to 250-miles (Jacksonville, 
South Florida, and the Panhandle?) Through Visit Florida 

4. If not a new Local Event, how well has the applicant utilized the placement of the 
tourism brand logo in prior advertising? Follows procedure - great placement 

5. If not a new Local Event, how well has the applicant credited/mentioned Pasco County 
Tourist Development Council and/or utilized the brand logo in prior video/audio ads? 
Featured on TV Community Calendars 

6. Is the Local Event proposed to be advertised using new media (Constant Contact, e
magazines or social networking}? Facebook, biogs etc 

7. If not a new Local Event, how much publicity, and media exposure did the Event 
receive? Who promoted the Local Event? Over $100,000 media campaign value - VF, 
Visit Pasco, regional media 

8. How does the applicant measure their promotions and marketing campaigns for the 
Event? $ value,# of impressions,# of ads and promotion 

C. Marketing Plan - 10 pts. 
1. Is there an itemized marketing/ad budget for the proposed Local Event? Yes 
2. How is the requested funding proposed to be used? Media buys outside of Pasco 
3. If not a new Local Event, how does the proposed marketing plan compare to past 

years? Continues to grow 
4. Did applicant use the previous grant awarded? (if applicable) Yes 
5. Does the applicant propose co-op advertising opportunities with other Local Events or 

TDC? Office of Tourism promotes the event, other Chambers, VF, etc 
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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

The Annual Kumquat Festival® 
6. How creative is the marketing plan? Is it evolving with the room night numbers? Yes 
7. How does the previous year's marketing plan compare to actual reimbursed expenses? 

For example, did the applicant promote the Local Event as stated in the previous 
application? Yes- all backup sent in with Post Event Report 

8. When are the advertising/promotions for the event? Are they planned in advance to 
promote travel to the event and produce overnight visitors? Marketing starts in 
December & runs through January. 

D. Economic Impact - 10 pts. 
1. How strong is the overall benefit to tourism in Pasco County? Southeast Tourism 

Society Top 20 Event, Pasco County Event of the Year, strong exposure for the County 
2. How strong is the out-of-town day trip visitor impact to Pasco County? Not necessarily 

overnight visitors but producing an impact for our stakeholders: restaurants, shops, 
gas, food, entertainment, etc. - Estimated $1 million economic impact using County 
approved multipliers. 

3. Is there growth in the Local Event? For example, has the ma in event added attractions 
to enhance the show? Yes- Health and Wellness section 

4. What area businesses will benefit from this Local Event? Retail , restaurants, health care 
sponsors 

5. How do they calculate economic impact? Is it their study, survey, or generic version 
supplied by Visit Florida and the County? Supplied by County/VF 

E. Timing of the Event. For multi-day events - 10 pts. / For one day events - 5 pts. 
1. How unique is the proposed Local Event? Extremely 
2. Is the schedule for the Local Event created in a manner to lure overnight visitors? 

Several satellite events around the event day occur. 
3. Is the Local Event scheduled to occur during the off-season (May- October) which is 

more a desirable time. No 
4. Is the Local Event scheduled for more than one day? Other satellite events take place 

the weekends prior to. 

F. Additional Organization Information - (Scored 0 or ±5 per question) 
1. Has the applicant organization attended the annual Pasco Tourism Summit and/or the 

Local Events Marketing Program Workshop? Yes 
2. How often does the organization volunteer at other Local Events and/or attend travel 

expos to promote Pasco Tourism and their Local Event? When requested & at Gov. 
Tourism 

3. Did they turn in a sample of the Special Event County Survey or own survey? County 
4. Does the event have a recycling plan in place? Yes 
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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

I. APPLICANT INFORMATION 

Entity Legal Name: _The Greater Dade City Chamber of Commerce 

Entity FED#: __ 59 -0549446 

Is the Entity a Florida corporation or registered to do business in the State of Florida? 

See http://www.sunbiz.org/ Yes: _X No: ____ _ 

Application completed by: _John Moors_ 

Title/relationship to Entity named above: _Executive Director 

Telephone No.: 352 567 3769 

Mailing Address: 14112 gth St Dade City FL 33525 

Email Address: jmoors@dadecitychamber.org 

Has the organization attended the annual Pasco Tourism Summit and/or Grant Workshop? _Yes 

Has the organization volunteered at other Local Events and/or travel expos with the Office of 
Tourism Development to promote Tourism? _Yes 

II. EVENT INFORMATION 

Event Title : 18th Annual Kumquat Festival® 

Date(s): Festival Date - Saturday, January 31, 2015 - satellite events throughout in January 

Event Location(s): Downtown Dade City- various venues throughout Dade City, leading up to the Festival 

Projected number of overnight visitors staying in Pasco County accommodations: 600 + 

Hotel/Accommodation Partner 

_Hampton Inn Dade City 
Microtel Inn and Suites Zephyrhills 
Quality Inn and Suites Zephyrhills 
Rainbow Motel Dade City 

Contact Person 

P. Mulji GM 
Georgia Downey, GM 
Asita Kanani 
Narbda Patel 

Projected number of local attendees/participants (not overnight): 20,000 + 

Telephone Number 

352-567-5277 
813-783-2211 
813-762-2000 
352-567-3427 

Projected number of out-of-county attendees/participants (not overnight) : 20,000 + 

Provide a summary of marketing plan and proposed use of requested funds (please attach a 
separate sheet if needed) - Below 
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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

ADVERTISING & MARKETING OUT-OF-COUNTY RED is the Requeted TDC Allocation Assistance 

Electronic Media 

Website - www.KumquatFestival.org and Facebook "Annual Kumquat Festival" have been developed, are online, 
measureable with direct links to www.visitpasco.net and sponsoring hotel partners and other tourism based 
members. (QR Codes on all print) 
Links include Visit Florida, TampaBay.com, Kumquatgrowers.com, Florida Association of Chambers.com 
Social Media- Social Media interface with the Kumquat Festival being development. 

Blogs and Twitter (Visit Florida and Chamber) will be utilized. $3,000 
Print Media 
Newspapers - An extensive package utilizing Pre-Festival Activities, Festival Day and Visit Pasco website 
with links to the Chamber of Commerce and KumquatFestival.org. 
Anticipated Partners -
Tampa Bay Times - Full Color Feature Page $ 6,400 (run in Citrus, Polk, Highlands, Hardee, Sarasota and local) 

Custom Inserts -72,000 (Sun City Center, Pinellas & Hillsborough) 
Series of 114 page ads - 26,600 " " " 

Total Value 
The Villages Daily Sun - 5 days, 114 page, 52,000 Circulation in Marion, Sumter and Lake Counties. 

Package = $1, 500 100% out of county 
Sun City Observer 100% out of county -
Festival Tourism Brochures and Promo Items 
Brochures 10,000 -Visual Spectrum Quote $2,000 75% for out of county distribution - 60% TDC allocation 
Brochure to focus on the Festival as well as East Pasco accommodations and tourism attractions with a 
"come back and visit again!" message. 
Pre Event Post Cards/Direct Mail Piece (with Pasco Tourism logo) 100% out of County/Banners 
Promo Items Pasco County Tourism Logo on shirts on other promo items. 

Direct Promotion 

$45,000 

$1,500 
$1 ,000 

$1 ,200 

$2,000 

Partner with area hotels to distribute brochures prior to the festival in order to build occupancy with return visits 
Partner booth with Pasco Tourism, travel to East Pasco hotels - Administrative only 0 

Develop a Greater Dade City tourism map/brochure for year round use 100% out of county targeting Orlando, 
Winter Park, Sun City Center, The Villages and Gainesville areas. $1, 100 

Radio 
WXJB 99.9 FM serving Hernando, Citrus and Levy Counties. Contour Population 1,222,890. 
Cost - Sixty spot X 30 second spots, interviews, public service announcements -

Television 
Bay News Nine -80 X 30 sec TV prior to event, PSAs, Community Calendar -
Bright House Networks -40 X 30 sec TV on CNN, Discovery, Family and Food - Polk C 100% out of County 

40 X 30 sec TV on "Marion, Sumter, Lake, Citrus & Hernando County 100%" 
WMOR -Live Broadcast day of festival & 2 weeks prior - 7 Counties 

Total Campaign (paid, TDC supported, in-kind, trade out) = 

Total TDC Allocation Request= $6,900 

$ 1,000 

$40,000 
$1,600 
$1 ,600 

$15,500 
$114,500 

Al location Request= 6% (of total paid, in kind and trade out value) 
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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

What are t he demographics of the potential attendees of the proposed Local Event? How is the 
effectiveness of the promotion of the Local Special Event measured? Attach separate sheet if needed. 

Measured by media value,# of impressions,# of attendees,# of overnight stays. 

_The event and activities leading up to the event in the weeks prior to Festival Day include: 

NOTE MULTI DAY EVENT ACTIVITIES 
• January 3, Kumquat Car Show (# of registrations from out of State/County) 
• January 10, 5k Kumquat Relay for Life (#of participants & visitors) and 

The Kumquat Recipe Contest(# of entrees) 
• January 17 Miss Kumquat Pageant (#of entrees and visitors) 
• January 23 Merchant Window Decoration Contest, Kumquat Quilt Contest 
• January 29 and 30, Kumquat Grove and Packing House Tours (numbers of tourists & 

visitors) 
• January 31th, Festival Day - (425 Vendors and estimated 45,000 attendees) 

Measurements 
• TDC Visitor Surveys (1 OOs returned in 2014) 
• Vendor surveys($ over the weekend of the event - 400 +vendors in 2014) 
• Success of marketing into out of county areas.(# media impressions) 
• KumquatFestival.org number of website "hits" (links directly to Member Hotels) 

Marketing focus is based on the demographics of areas (ZIP Codes) utilizing Demographics 
Now with our target audience being: 

A. out of county 
B. tourists enjoying a time away from theme parks 
C. families visiting retirees 
D. higher than State average disposable income 
E. age brackets looking for an "old Florida" experience 

Examples of use of Demographics in our Marketing Plan includes purchase of advertising in 
"The Villages", on "Discovery" and "The Food Network" and partnering with Visit Florida Welcome Centers. 

For a Repeat Event. Has t he proposed Local Special Events received a grant in the past? If yes, provide 
examples or a matrix of promotional materials, including rad io, television videos, printed fl iers, ads, or other 
advertising purchased with Local Event Marketing Program funds from the most recent year a grant was 
received, and complete the following : 

Year Grant Funding #of room nights Average Room $ 
2013 $5,529 372 verified hotel rooms + $119 

11 campground 
2012 $6,504 320 verified + 50 + $99 

campground(surveys) 
2011 $2,965 154 verified + 50 + $99 

campground (surveys) 
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Ill. EXPENSES 

Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

Provide the following projected reimbursable advertising and the cost for each. Attach separate sheet 
if needed. 

* 
Reimbursable advertising 

The Villages Daily Sun - 5 days, 1,4 page, 52,000 Circulation in Marion, Sumter and La ke Counties. 100% out of county 

Sun City Observer 100% out of county -

Brochures 10,000 - Visual Spectrum Quote $2,000 75% for out of county distribution - 60% TDC alloca tion 

Bright House Networks - 40 X 30 sec TV on CNN, Discovery, Family and Food - Polk County 100% out of County 

40 X 30 sec TV on " Ma rion, Sumter, Lake, Citrus & Hernando County 100% " 

Total Expenses 

Total Grant Amount Requested: $6,900 

IV. SIGNATURE/DISCLAIMER 

" 

Cost$ 

1,500 

1,000 

1,200 
1,600 
1,600 

$6,900 

On behalf of The Greater Dade City Chamber of Commerce, I certify that I have completed this Event 
plication and attest that all information provided herein and attached hereto is true and 

Execut ive Director May 16, 2014 

Authorized Signature Title Date 

,,,•''V''t'''' 
/4A'1\· ·1!~;;-. JO ANN UBER h{ .L:} MY COMMISSION it FF 081159 
";;;~ · · · · · li1:".,, EXPIRES: January 21, 2018 
~•f/r, l)'.•1' . Bonded Thru Notary Public Underwriters 

.!)- l !G - Ao; lj 
l~StJna I~ / lndWn fo m '(_ 
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ACORD™ CERTIFICATE OF LIABILITY INSURANCE I DATE (MM/DD/YYYY) 

05/16/2014 
PRODUCER (352) 567-9771 THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION 

Peterson Insurance, LLC 
ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE 
HOLDER. THIS CERTIFICATE DOES NOT AMEND, EXTEND OR 

37837 Meridian Ave. ALTER THE COVERAGE AFFORDED BY THE POLICIES BELOW. 

Dade City FL 33525- INSURERS AFFORDING COVERAGE NAIC# 
INSURED INSURER A: AUTO OWNERS INSURANCE co 
Greater Dade City Chamber Of Commerce INSURER B: 

14112 8th St INSURERC: 

INSURER D: 

Dade City FL 33525- INSURER E: 

COVERAGES 
THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD INDICATED. NOTWITHSTANDING ANY 
REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, 
THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. 
AGGREGATE LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 

INSR ADD'L POLICY EFFECTIVE POLICY EXPIRATION 
LTR INSRD TYPE OF INSURANCE POLICY NUMBER DATE (MM/DD/YY) DATE (MM/DD/YY) LIMITS 

A x GENERAL LIABILITY 2 0604241 07/19/2013 07/19/2014 EACH OCCURRENCE s 1,000,000 - ~~~~ff;~J?E~~~~?.rncel x COMMERCIAL GENERAL LIABILITY s 50,000 - ~ CLAIMS MADE [!] OCCUR I I I I MED EXP (Any one person) $ 5,000 -- PERSONAL & ADV INJURY s 1,000,000 

I I I - I GENERAL AGGREGATE s 2,000,000 

GEN'L AGGREGATE LI MIT APPLIES PER: PRODUCTS - COMP/OP AGG s 2,000,000 n nPRO- n I I I I POLICY JECT LOC 

AUTOMOBILE LIABILITY I I I I COMBINED SINGLE LI MIT - s 
ANY AUTO 

(Ea accident) - ALL OWNED AUTOS I I I I BODILY INJURY - (Per person) s 
SCHEDULED AUTOS - HIRED AUTOS I I I I BODILY INJURY - s 
NON-OWNED AUTOS 

(Per accident) - I I I I PROPERTY DAMAGE - s (Per accident) 

GARAGE LIABILITY AUTO ONLY - EA ACCIDENT s R ANY AUTO I I I I OTHER THAN EAACC s 
AUTO ONLY: 

AGG s 
A EXCESS/UMBRELLA LIABILITY 42952380-01 07/19/2013 07/19/2014 EACH OCCURRENCE s 2,000,000 m OCCUR D CLAIMS MADE AGGREGATE s 2,000,000 

s R DEDUCTIBLE I I I I s 
RETENTION S s 

A WORKERS COMPENSATION AND 2065 5512 07/19/2013 07/19/2014 x I l6~~I~JNs I I OTH-
ER 

EMPLOYERS' LIABI LITY 

ANY PROPRIETOR/PARTNER/EXECUTIVE E.L. EACH ACCIDENT s 100,000 
OFFICER/MEMBER EXCLUDED? I I I I E.L. DISEASE - EA EMPLOYEE S 100,000 
If yes, describe under 

500,000 SPECIAL PROVISIONS below E.L. DISEASE - POLICY LIMIT s 
OTHER I I I I 

I I I I 
I I I I 

DESCRIPTION OF OPERATIONSILOCATIONSNEHICLESIEXCLUSIONS ADDED BY ENDORSEMENT/SPECIAL PROVISIONS 

Kumquat Festival Jan. 2014 & monthly cruise-in 1st Saturday 

Magical Christmas Parade: Joe Kiefer Golf Tournament. 

PASCO COUNTY BOCC AS ADDITIONAL INSURED 

CERTIFICATE HOLDER 
( ) -

PASCO COUNTY BOARD 

8731 citizens dr 

STE#340 

NEW PORT RICHEY 
ACORD 25 (2001/08) 

INS025 (0108).06 

(727) 815-7010 

OF COUNTY COMMISIONER 

FL 34654-

of each month 06/2014 thru 09/2014. December 2014, The 

CANCELLATION 

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE THE 

EXPIRATION DATE THEREOF, THE ISSUING INSURER WILL ENDEAVOR TO MAIL 

30 DAYS WRITTEN NOTICE TO THE CERTIFICATE HOLDER NAMED TO THE LEFT, BUT --
FAILURE TO DO SO SHALL IMPOSE NO OBLIGATION OR LIABILITY OF ANY KIND UPON THE 

INSURER, ITS AGENTS OR REPRESENTATIVES. 

AUTHORIZED REPRESENTATIVE 1< ~~ J~_:.<"f\ 
© ACORD CORPORATION 1988 

Page 1of2 
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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

www.Vi sitPasco.net 
Kumquat Festival Recycling Plan 
One Day Event, Saturday, January 31, 2015 9am - 5 pm 

The Greater Dade City Chamber of Commerce, The City of Dade City and the Recycling Coordinator, 
Pasco County will work together to develop the following plan -

1) The Festival will recycle cans, plastic bottles and cardboard 
2) Containers supplied by Pasco County Recycling 
3) Trash and recycling will be picked up by the City during the Festival & taken to the collection 

area. 
4) Separate containers (side by side) and signage - volunteers where possible - throughout the 

Festival and especially at Food Courts 
5) Recycling and trash is under contract with a hauler and the City, Festival service is part of the 

agreement. 
6) Keeping track of the amount of recycled material - City & the Hauler 
7) County supplied signs at recycle stations, clear bags and containers. 

Timeline -

June 2014 -
Develop actions with the Chamber, Festival Committee, Recycling Coordinator and City to formulate 
the details and additional potential partners. (review Hauler contract with the City) 

August-
Develop the Festival Marketing Plan - will include "this event recycles" message 

October -
Map out recycling area collection point for the Festival Maps in an area easily accessible for City to 
separate 

December-
Request sufficient numbers of containers to be delivered to the City for placement at an agreed time 
(County Recycling to provide) 
Request ample sign age for the event area (County Recycling to provide) 
Notice to Food Vendors "cooking oil must be taken back with the vendor when they leave the 
Festival" in confirmation packet. 
Notice to Food Vendors describing how cardboard will be collected from the Food Vendor areas, by 
the City. 

January 
Trash Hauler - coordinate with City in early January. 
Ensure clear bags for recycling, black bags for trash. 
Festival Day - PA announcements regarding recycling, City to pick up as the day progresses 
Food Court areas & seating areas - provide ample containers 


