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Pasco County Local Special Event Marketing Program 
Application for Grant Agreement, Guidelines and Procedures 

In an effort to continue to be "eco" friendly the TDC requires that the applicant incorporate a recycling 
plan as part of the application process. The recycling plan must be submitted at the time of application 
for funding. A Recycling Scale Ticket for recycled materials for large events or a bag count report for 
smaller events must be submitted with the Post Event Report. The Pasco County point of contact to 
develop a recycling plan is: Jennifer L. Seney, Recycling Coordinator, Pasco County Utilities - Solid Waste, 
14230 Hays Road (mailing), 14606 Hays Road (physical location), Spring Hill, Florida, 34610, (727) 856-
4539, jseney@pascocountyfl.net. 

Recycling plan: 
Currently, the Shops at Wiregrass recycles cardboard only as Pasco County does not yet have infrastructure 
to handle glass and plastic for commercial properties. This is a commercial location, and rules are strict 
regarding placement of every component of the event. A staff at SAW handles all trash. 

We are working with Green Fiber to introduce to the community how simple steps that include recycling 
can benefit financial needs of a community when implemented. A 70" wide by 70" tall unit that can hold 
1.5 tons of paper will be at the 2015 SAF event. We will be able to get a recycling scale ticket for paper 
collected. 

Fiber Green will be included as a sponsor at the event, and the financial benefit of recycling newspaper for 
a community will be highlighted. Signage illustrating how funds are made by recycling and then the cost 
savings of replaced waste pickup and how this can benefit a community will be placed at the unit. 

The unit will be within close proximity to the SAF tent so that our volunteers can instruct those who bring 
newspaper to donate, though signage will illustrate the sum of funds that can be raised by simple recycling 
of newspaper. 

Funds raised at the 2015 SAF event will be donated to the beneficiary of the SAF, "Art for Kids in Pasco 
County". 



We are also working with the Pasco Arts Council on an idea to promote the "Art of Recycling", a yearly 
event, at the 2015 SAF event. The "Art of Recycling" is a yearly contest that promotes making art from 
recycled elements. 

There is a 1/3 cap amount on how much an applicant can request through the Marketing Program. 

Our 2015 AD Marketing Budget is $16,860. One third is $5,560. 

Room Nights Sponsorship Amount 

200-399 $2,500 to $5,749 

Each application will be evaluated by the TDC using the following criteria . 

A. Production of Room Nights - 50 pts. 
1. Does the Local Event attract overnight visitors to Pasco County? Yes, primarily artists. 
However, the SAF was approached by a tour operator in Oct. 2013 to arrange for day tours to 
Pasco County. The SAF met with another Pasco County event director for the Zephyrhills Blues 
and BBQ, the Glory Tours operator, the director of the Wesley Chapel Chamber of Commerce, 
management at the Shops at Wiregrass, and a Tampa Tribune representative. The idea was to 
build on a weekend of events that would encourage overnight stays. Because the Zephyrhills 
Blues and BBQ was a 1 day event, it seemed logical to the tour operator that a weekend in Pasco 
County for both events might be arranged. Both events occurred on the same weekend, and the 
events were too close to their dates to organize. However, we are already in discussion with 
parties stated above to try this for 2015. This is why you will see an increase from 287 overnight 
guests in 2014 to 407, or two busloads of 60 each that will be the goal. 

2. Does the Local Event demonstrate a history of room nights/overnight visitors? Yes, but 
predominantly due to the artist participants in the SAF who travel from a distance to the event. 
Due to the SAF now using Zapplication, a national artist application database, we are attracting an 
increasing number of out of area artists to the SAF. 

3. Does the room night history show signs of growth or consistency? Yes. Two factors contribute 
to the reason we can confidently say these numbers will increase: artists that come are happy 
with the SAF event, tell others who then apply the next year, and due to presumed better 
weather than in the north. There is an art show circuit, and artists know of the SAF in January of 
every year. 
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4. How significant are the recent calendar year room night numbers? 287 

What is the accommodation fiscal impact? 

PAR ICIPANTS 

AR IS SAND 0 HER SAF RELA ED 

(some # may be estimates) 

Sunda S&S S&S 

SGi Sun Sc.i Sun S& S S&S i . Economic 

Ni y 

Ni 
Music v ~ Cai'02 Pait Impact 

eel'S sl 

Out FL 

Adu lt ON $15 .00 2.9 53 10 27 7 0 0 0 0 0 0 0 0 166 $2.4,900.00 

Out FL " 
Youth ON s 75.00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 s 

s 
In FL " 

Adu lt ON s 75.00 19 37 13 5 3 0 0 0 0 0 0 0 0 121 s 9,075.00 

In FL " 
Youth ON s 0 0 0 0 0 0 0 0 0 0 0 0 0 0 s 

s 
" Adult IN FL s 0 31 0 0 2.5 0 0 0 9 9 l3 33 0 2 87 s 3,045.00 

" Youth IN FL s 2.5.00 0 0 0 0 0 0 0 1 1 5 0 0 0 7 s 175.00 

s 
" Adult Pasco s 2.5.00 0 10 0 0 5 0 18 19 0 0 48 44 2.2. 21 100 s 2,500.00 

" Youth Pasco s 15.00 0 110 0 0 0 0 1 0 0 0 16 50 64 0 12.7 s 1,.905.00 

s 
48 2.41 1 115 10 19 19 10 10 82 12.7 86 23 516 s 

$41,600.00 

Yellow is room night s = 287 
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5. If a new event, how strong and accurate is the estimate of overnight visitors? Will be entering 10th year in 

2015. 
6. Has a host hotel or accommodation partnership(s) been established? Yes. Will be working with those listed in 

this report. 
7. How accurate are the room night statistics? We surveyed all artists who attended the event, so confident 

in numbers. (Blank survey attached to this report.) 
If not a new Event, are room nights validated by the property's manager, booking engine, County document, 

or survey? Survey of every artist, visitors to event. 

B. Out of County Advertising - 20 pts. 
To be considered for funding, the proposed Local Event must be advertised outside of Pasco, regionally, or 
nationally. 

1. Does the Local Event provide opportunities for state, regional, national, and/or international 
exposure? Yes, through Zapplications, www.SuncoastArtsFest.com, Glory Tours, on VisitFlorida.com, on 
VisitPasco.net, artist publications the SAF is advertised in. 

2. Is the Local Event proposed to be advertised outside a SO-mile radius of Pasco County? Yes 
3. Is the Local Event proposed to be promoted regionally up to 250-miles (Jacksonville, South Florida, 

and the Panhandle?) Yes. 
4. If not a new Local Event, how well has the applicant utilized the placement of the tourism brand 

logo in prior advertising? Prominently displayed at www.SuncoastArtsFest.com, on all print ads, on all 
videos made to promote the event, and stated that we received Pasco TDC support in radio ads. 

5. If not a new Local Event, how well has the applicant credited/mentioned Pasco County 
Tourist Development Council and/or utilized the brand logo in prior video/audio ads? Pasco TDC logo is 
prominently displayed in professional video made for the event and Pasco TDC mentioned on any 
radio ads. 

6. Is the Local Event proposed to be advertised using new media (Constant Contact, e- magazines or 
social networking)? Have been using Constant Contact to communicate with artists. Also have SAF 
Facebook fan page and Twitter. We pay for upkeep of the www.SuncoastArtsFest.com website and social 
media and also have used B-Mobile smart phone applic. which integrates the SAF website to 
smartphones. 

7. If not a new Local Event, how much publicity, and media exposure did the Event receive? Who 
promoted the Local Event? Tampa Tribune, Zapp, Wesley Chapel Chamber of Commerce, Pasco Arts 
Council, teachers and students within the Pasco County schools. 
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8. How does the applicant measure their promotions and marketing campaigns for the 
Event? Visitors: extensive oral and written surveys, increased web, social media use. Artists: Zapp 
applications, Constant Contact, individual emailing. Public: survey where they learned about SAF event. 
On Facebook, see below: 

·o Pam Marron 

W ed 5/28/2014 9:35 AM 

Facebook <notification +p=gvzrie@facebookmail.com > 
Look at your weekly Facebook activity 

D If there are problems with how this message is displayed, elide here to view rt in a web browser. 

Here are the latest insights about your Facebook Pages_ 

Week of May 19 - May 25 

Suncoast Arts Fest 
Build Audience - Promote Page 

Total Page Likes 

New Likes 

Weekly Total Reach 

People Engaged 

LAST WEEK 

426 

10 

II 
PREVIOUS WEEK TREND 

425 0.2% 

0.0% 

900.0% 

0.0% 



c. 

PASCO 
County Florida 

www.VisitPasco.net 

Marketing Plan - 10 pts. 
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1. Is there an itemized marketing/ad budget for the proposed Local Event? Yes 

MARKETING BUDGET 201S 

Type of Media 

Ads - print 

Ads -Artist 
Specific 

Sign age 

Video 

Online 

TOTAL 
MARKETING 

** 

Itemized Subtotal Imp Media 

Specifics Cost Cost ** Coverage 

TBT $ 2,800 5 SO mile radius 

n $ 2,800 5 SO mile radius 

Other print $ 500 2SO miles 

$ 6,100 

Zapplications $1,000 1 lnternat'I 

Where the Shows Are $ 100 National 
Other artist 
publications $ 400 National 

$ 1,500 

BestSigns $ 2,500 Local Pasco 

$ 2,500 

Albright Productions $ 3,500 Intern at' I 
(for web/social 
media) $ 3,500 

National 
Constant Contact $ 360 4 (mostly) 

Web/Social Media $ 2,500 3 Intern at' I 

Visit Florida $ 400 2 Intern at' I 

$ 3,260 

$ 16,860 

"Imp" column indicates the priority of this specific media type 

with 1 being top priority 
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2. How is the requested funding proposed to be used? 
• ZAPP: Call for Artists 
• VisitFlorida.com 
• Increased website presence/Social Media/video 
• TBT and Tampa Tribune 
• professional video 

3. If not a new Local Event, how does the proposed marketing plan compare to past years? This will 
be the 10th year for the SAF, and increasing awareness of the beneficiary of the Suncoast Arts Fest, "Arts 
for Kids in Pasco County" will be a big focus this year. The impact of the arts in careers will be focused on 
with the involvement of higher education sponsors. This was started at the 2014 SAF even when we 
introduced "Phoneography", or using smart phones for photography, introduced by Rasmussen College. 
Additional new art media, such as film, are being looked at to introduce in 2015. 

4. Did applicant use the previous grant awarded? Yes. 
5. Does the applicant propose co-op advertising opportunities with other Local Events or 

TDC? Yes. We are cross promoting with the TBBCA for the Chalk Art part of the event, and also with the 
Zephyrhills Blues and BBQ occurring the same weekend on Sat., Jan. 17 but only until 6pm. Additionally, the 
Wesley Chapel Chamber of Commerce will be involved again, and cross promotion of businesses with a 
support for the arts will be done with our media sponsor, Tampa Tribune. The Art of Recycling is also a few 
weeks later, and we are looking at a way to promote that art event early at the SAF event. 

6. How creative is the marketing plan? With the addition of the Glory Tour Travel Operator, 
and the possible alliance with their blues music event reasonably close, ideas about how to make the Jan. 17-

18, 2015 weekend an arts destination for Pasco County is being discussed. 
For the 2014 SAF event, the discussion was for day trips. Now, discussion is involving a weekend which would 

include an overnight destination. Starting conservatively, hopes are to arrange for two busloads, or 120 people 
for an overnight stay in Pasco County. 
7. How does the previous year's marketing plan compare to actual reimbursed expenses? 

For example, did the applicant promote the Local Event as stated in the previous 
application? Yes, we used marketing dollars for out of area expenses stated on our 2014 application. 

8. When are the advertising/promotions for the event? 6-8 months prior on ZAPP. Artist 
Publications provide early promotion as well as VisitFlorida.com.Professional video 
made at the 2014 event used for the 2015 event. Are they planned in advance to promote 
travel to the event and produce overnight visitors? Yes, on VisitFlorida.com and at 
www.SuncoastArtsFest.com. 
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D. 
1. 

Economic Impact - 10 pts. 
How strong is the overall benefit to tourism in Pasco County? 

SPECTATORS 

(from car counts) 

(estimating 2.8 people/car) 

S&S Economic 

Visitors Impact 

Adult Out FL ON $ 150.00 ** ** 

Youth Out FL ON $ 75.00 0 0 

Adult In FL ON $ 75.00 0 0 

Youth In FL ON $ 35.00 0 0 

Adult IN FL $ 35.00 34111 $ 1,193,885.00 

Youth IN FL $ 25.00 8015 $ 200,375.00 

$ 

Adult Pasco $ 25.00 29451 $ 736,275.00 

Youth Pasco $ 15.00 14389 $ 215,835.00 

85966 $ 2,346,370.00 

** About 20% of visitors were from out of state but they were not asked 

where they were staying so that number was included in "In FL" count 

2. How strong is the out-of-town day trip visitor impact to Pasco County? Not necessarily overnight visitors 
but producing an impact for our stakeholders: restaurants, shops, gas, food, entertainment, etc. There 
is a strong day trip visitor impact due to the close proximity of the location to 1-4 and the Shops at 
Wiregrass location is in a newer, growing area. Figures are disclosed in our final report. 

3. Is there growth in the Local Event? For example, has the main event added attractions to enhance the 
show? Yes ! A well known Pinellas county glass artist, Duncan McClellan, will be featured at the 2015 10th 
year anniversary event. Mr. McClellan shares the same passion of promoting the arts to youth. 

Also, arts photography was introduced in 2014 with a "Phoneography Contest" sponsored by Rasmussen 
College, located in Pasco County. 

4. What area businesses will benefit from this Local Event? Shops at Wiregrass retail stores benefited greatly as 
well as the restaurant establishments. From noon-4pm on Saturday, parking was full at the Shops at Wiregrass. 
Though Sunday's rain dampened visitor traffic, we specifically schedule most popular entertainment during 
timeframes where more crowd could be built. This benefits not only the retail shops 

and restaurants at the Shops at Wiregrass, but also the 125 participating artists who benefit from traffic to their 
booths. 
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5. How do they calculate economic impact? Is it their study, survey, or generic version supplied by Visit 
Florida and the County? The SAF directors have a wrapup meeting with Shops at Wiregrass(SAW) 
management after the event. Information provided to the SAF is from SAW surveying of event financial 
benefit to increased sales for the retail shops and restaurants. A summary and any direction for 
improvement is discussed at this wrapup meeting. 

Additionally, each participating artist is interviewed towards the end of the event for input on sales. critique 
of ways to make the event better. and also for problems they saw. 

Being aware of what makes the SAF event work for both the artists and retail shops. restaurants at SAW is 
critically important to the SAF. 

E. Timing of the Event. For multi-day events - 10 pts. / For one day events - 5 pts. 
1. How unique is the proposed Local Event? This is the only outdoor fine arts show in Pasco County. 
2. Is the schedule for the Local Event created in a manner to lure overnight visitors? Yes. This is the reason we 
have kept the event in January. The artist circuit is strong in Florida in January, and the SAF is far enough after the 
holidays to be a sought after 1st of the year event by both patrons and artists wanting to get back onto the art 
show circuit. 
3. Is the Local Event scheduled to occur during the off-season (May- October) which is more a desirable 

time. No. we tried having the event at different times of the year. and may 'consider a change in the 
future. However, traveling artists make yearly schedules well ahead of time and the inviting weather in 
January has attracted very good artists from all over the US. 

4. Is the Local Event scheduled for more than one day? Yes. Sat. and Sun. 

F. Additional Organization Information - (Scored 0 or ±5 per question) 
1. Has the applicant organization attended the annual Pasco Tourism Summit and/or the 

Local Events Marketing Program Workshop? Yes. 

2. How often does the organization volunteer at other Local Events and/or attend travel expos to promote 
Pasco Tourism and their Local Event? One other event. the Pasco EcoFest. 

3. Did they turn in a sample of the Special Event County Survey or own survey? Own survey. 
4. Does the event have a recycling plan in place? Yes. The Shops at Wiregrass has a recycling plan already in place 
for this heavily trafficked retail center. Please see detail at the front of this report. 
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I. APPLICANT INFORMATION 
Entity Legal Name: Suncoast Arts Fest 

Entity FED#: 20-52-5_2_76_6_3_0 ________________________ _ 

Is the Entity a Florida corporation or registered to do business in the State of Florida? 
See http://www.sunbiz.org/ Yes:~ 

Application completed by: Pamela M. Marron 

Title/relationship to Entity named above: Co-Director of Suncoast Arts Fest (SAF), President of Fine Arts of the Suncoast, 
Inc, 501{c)3 that SAF does business under. 

Telephone No.: 727-247-6182 727-534-3445 727-375-8986 

Mailing Address: P.O. Box 609; New Port Richey, Fl. 34656 

Email Address: pmarron@tampabay.rr.com 

Has the organization attended the annual Pasco Tourism Summit and/or Grant Workshop? 
~ 

Has the organization volunteered at other Local Events and/or travel expos with the Office of 
Tourism Development to promote Tourism? yes, Pasco EcoFest 

II. EVENT INFORMATION 

Event Title: Suncoast Arts Fest 
Date{s): Jan. 17-18 2015 

Event Location{s): The Shops at Wiregrass; 28211 Paseo Drive; Wesley Chapel, Fl. 33543 

Projected number of overnight visitors staying in Pasco County accommodations: Projecting 400+: Had 287 overnight 
stays for Jan. 2014 event. Currently working with Glory Tours on on connection with Zephyrhills Blues and BBQ on same 
weekend. Purpose is to provide two events within close proximity and Glory Tours owner will arrange transportation and 
lodging set up. 

Hotel/Accommodation Partner 

Hampton Inn and Suites/Wesley Chapel 

Residence Inn at Northpointe/Lutz 

Sleep Inn/Wesley Chapel 
Econo Lodge/Wesley Chapel 
Hampton Inn/Dade City 
Microtel Inn and Suites/Zephyrhills 

Contact Person 

Todd Patrick 

Linda Hermeneanu 

Gyselle Salazar 
Aman Patel 
Nayana Mulji 
Georgia Downey 

Telephone Number 

813-973-2288 

813-792-8400 

813-973-1665 
813-907-1379 
352-567-5277 
813-783-2266 
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Projected number of local attendees/participants (not overnight): 90,000 
Projected number of out-of-county attendees/participants (not overnight) : 20,000 
Provide a summary of marketing plan and proposed use of requested funds (please attach a separate sheet if needed) 

The SAF is entering our landmark 10th year! we have tried a good variety of new media that has come available through the years and 

have learned to stay with what works and is cost efficient. The www.SuncoastArtsFest.com website is still the main entry for the event, 

but will be jazzed up shortly to showcase our 10th year. 

It needs be pointed out that we target two very different groups of people with very different objectives with our media choices -the 
artists and the visitors. Both groups have a considerable economic impact on Pasco County. However, marketing and advertising 
methods used to attract the two groups are very different. 

);;> VISITORS -They need to be made aware of when and where this event is occurring, and show the quality of art they 

can expect to purchase at the fine art show. 

);;> ARTISTS - They must be made aware of the show. The SAF has grown in popularity due to a va lued fine art show 

reputation spread by artists who come yearly. The SAF event is known for high quality art standards, and the warmer 

climate in Florida in January and emphasis on special care for artists helps greatly. The art show circuit is highly 

competitive and artists are not shy to tell us where we can promote the event better. Artists commonly send out 

postcards/emails to past clients letting them know where their next show will be. By working with artists to promote 

them and for the artists to also promote the event to their client base is a direct way we will help cultivate visitors to 

the event. 

• Social media is the best media to use shortly before the event. Groupon is another social media piece we are looking at. Social 

media is the best cost effective way to reach a huge number of people and to cover a large geographic area well outside of the 

confines of Pasco County and Florida. There are constantly new social media sites coming on line, and keeping our website and 

Facebook fresh is a struggle but necessary. We have hired social media and website experts who are able to make our show work 

more effectively through their expertise. 

• Video presentations have become a vital and effective way to get across what the SAF event is and WHY we do it. Our professional 

videographer, George Albright, continues to be a tremendous help to us in knowing what to present to which groups and keeping 

us up-to-date and new techniques and technologies in the field. He provides professional editing which is vital to the finished 

production. 

• ZAPPlications has attracted more out of state/out of area artists to our show than all other methods. In addition, we have 

researched what other shows are doing to make our presentation more competitive. 

• Entertainment for the show has untapped potential for attracting visitors during the whole show. We are lucky to have a trio of 

well connected music professionals who have grown the entertainment piece very well. Also with the additional partnership with 

the Wesley Chapel Chamber of Commerce, a Sat. eve. gala and a second platform for music will be showcases on Sat. eve. and 

throughout Sunday. 

• www.suncoastartsfest.com website will continue to be optimized and upgraded. This has been a challenge to keep fresh, but we 

see as a necessary piece needed for fast promotion of all moving parts during the event. 
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• Visit Florida will be better used to attract visitors from both in the state of Florida and nationally. 

• A bus tour is being developed in coordination with Glory Tours, to the Zephyrhills Blues and BBQ and an art haven away from the 

art show, and to the SAF event. 

• Videography as an art form will be researched to determine if we add it to the show 

• Partnering with other Pasco County organizations has been part of the Suncoast Arts Fest in the past and we are currently 

meeting with several groups to determine if such partnerships would benefit all of the groups. 

• Using QR codes: QR codes for artists and then promoting on the SAF mobile website was intriguing to artists and they are free! 

• More local news online and local newspaper publications: local news sources, such as town papers published by the Tampa 

Tribune are being looked into. 

• Newspaper sleeve, advertising event for two weeks prior to event. 

• WJQB 106.3 FM and more radio: WJQB proved invaluable to the SAF for the last two years, helping us with sponsors by providing 

sponsors with needed promotion at the event! The Wesley Chapel Chamber of Commerce is also looking into another radio station 

for promotion. 

Teaming Up: Community Involvement - Within Pasco County 

• Wesley Chapel: In 2014, we teamed up with the Wesley Chapel Chamber of Commerce, who organized a Saturday evening concert 

open to the public. At this event, artists were guests, and the SAF presented Art Grants to Pasco County Arts teachers. Additionally, 

the SAF was awarded a small grant from the Wesley Chapel Fiat dealership. We plan on growing this piece of the event to include 

businesses for the entire weekend event. 

• Zephryhills Blues and BBQ: this is a Saturday only event that we hope can offer a different flavor of the arts for a rounded 

weekend of the arts. 

What are the demographics of the potential attendees of the proposed Local Event? How is the 
effectiveness of the promotion of the Local Special Event measured? Attach separate sheet if needed. 

The number of visitors is calculated from car counter machines at the Shops at Wiregrass. During the two day event in 2014, the 
total number of visitors was estimated at approximately 86,000 and Shops at Wiregrass staff gave us numbers upon our wrapup 
meeting after the event. 

We have volunteer surveyors poll visitors at the SAF event. Two SAF committee members survey the artists. 
Volunteers interview visitors on a random basis and the public are asked how they heard about the event. 
For print media, the Tampa Bay Times was clearly the leader. For online media, most had seen the Suncoast Arts Fest website or 
the social media site Facebook. 

A verbal artist survey was conducted during the show where each artist was asked if they were staying in a hotel/RV park and if yes, 
the name of the hotel. There was an additional 8 chalk artists who mostly came from the Tampa Bay area. 
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For a Repeat Event. Has the proposed Local Special Events received a grant in the past? If yes, provide 
examples or a matrix of promotional materials, including radio, television videos, printed fliers, ads, or other 
advertising purchased with Local Event Marketing Program funds from the most recent year a grant was 
received, and complete the following: 
Year Grant Funding # of room nights Average Room $ 
2014 $3355 287 $116 
2013 $6808 245 $11 4 
2012 $7944 153 $90 

Ill. EXPENSES 
Provide the following projected re imbursable advertising and the cost for each. Attach separate sheet if needed. 

MARKETING BUDGET 2015 
R: Reimbursable/over 50 
miles out of area 

Ads - print 

Ads - Artists 

Signage 

Video 

Online 

TOTAL MARKETING 

TBT 

n 
Other print 

Zapplications 

Where the 
Shows Are 

Other artist 
publications 

BestSigns 

Albright 
Productions 

Constant 
Contact 
Web/Social 
Media 

Visit Florida 

Itemized Subtotal 

2800 R 

2800 

500 

6100 

1000 R 

100 R 

400 R 

1500 

2500 

2500 

3500 R 

3500 

360 R 

2500 R 

400 R 

3260 

16860 
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Total Grant Amount Requested: _ _.s ..... s .... 6 .... 0.._ __ _ 

IV. SIGNATURE/DISCLAIMER 

On behalf of Suncoast Arts Fest dba/ Fine Arts of the Suncoast, Inc. , I certify that I have completed 
this Event Sponsorship Application and attest that all information provided herein and attached hereto is 
true and accurate: 

il 'tvl, -~uncoast Arts Fest Co-Director 
Authorized Signature Title 



2014 VISITOR SURVEY PARTIES 

Questions Options 1 2 3 4 5 6 7 8 9 10 

Residence Hernando 

Hi lls 

Pasco 

Marion 

Other FL 

Out of state 

Staying Overn ight? 

#in party 1,2,3,4,5,+ 

Purchase art? Yes, Maybe, No 

Prices for what Reasonable 

you get Too high low 

Like the Music? Yes, Maybe, No 

Advertising 

How they Shop/ signs/drive 

found out Word of mouth 

about the show? Past years 

Tampa Bay Times 

weekender 



TBT 

Tampa Trib 

tbo.com 

Suncoast News 

Daily Sun/The Villages 

Local paper 

Facebook 

twitter 

SAF website 

Wiregrass web 

patch 

visit FL 

visitpasco.net 

go ogle 

tampabay.com 

radio/wjqb 

other 



1 2 3 4 5 6 7 8 9 10 

YOUR ZIP 

HOME 

OVER- PRIVATE 

NIGHT? HOTEL 

RV 

IF HOTEL NAM E 

TOWN 

# NITES 

# PEOPLE 

YOUR ZIP 

HOM E 

OVER- PRIVATE 

NIGHT? HOTEL 

RV 

IF HOTEL NAME 

TOWN 

# NITES 

# PEOPLE 

YOUR ZIP 

HOME 

OVER- PRIVATE 

NIGHT? HOTEL 

RV 

IF HOTEL NAME 

TOWN 

# NITES 

#PEOPLE 



s u n _c 0 r 
2014 Artist Exit Survey 

ARTS We want to make this the best fine arts show possible and to do that, we 
need your input. So, please take a few minutes and complete this survey. It 
will be picked up on Sunday afternoon. Thanks! I 

Circle a number for each category that best expresses your opinion. 

Excellent Good Fair Poor 

Using Zapplications 5 4 
..., 

2 .) 

Check in 5 4 3 2 
Set up 5 4 

..., 
2 .) 

Show Layout/Location 5 4 
..., 

2 .) 

Music/Entertainment 5 4 3 2 
Volunteers 5 4 

..., 
2 .) 

Treatment of Artists 5 4 
..., 

2 .) 

Overall Quality of Art 5 4 3 2 
Show Promotion 5 4 

..., 
2 .) 

Show Attendance 5 4 
..., 

2 .) 

Awards Money 5 4 
..., 

2 .) 

Sales 5 4 3 2 

How did you hear about our show? (circle) E-mail our website 

Did you see our "call for artists" in these (circle any you saw) -
Art Calendar 
Art Fair Calendar 
Art-Linx 
art show 
Craftmaster News 
Festival Networks Online (FNO) 
Sunshine Artist 
Where the shows are 
Zapplication 

Would you return for next year's show? Yes 

No Opinion 

1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 

other artists other 

No 

We would appreciate it if you would provide some very general sales information from this weekend -
Your approximate total sales 
Your best-selling price range 

Additional comments may be written on the back of this sheet. 

Thank you so much for including us in you 2014Season!11 


