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PASCO COUNTY TOURIST DEVELOPMENT COUNCIL 
May 18, 2016, 9:00 a.m. 
West Pasco Government Center  
New Port Richey, FL 

Tourist Development Council Members 
 

The Honorable Kathryn Starkey   The Honorable Camille Hernandez 
Chairman, BCC     Vice–Chair, Mayor, City of Dade City 

 
The Honorable Chopper Davis    John Heather 
City of New Port Richey     Saint Leo University 

 
Gail Cushman      Toby Caroline 
Days Inn & Suites     Paradise Lakes Resort  

 
Piyush Mulji     Pat Ciaccio 
Hampton Inn Dade City / Zephyrhills  Saddlebrook Resort 

 
 

AGENDA 

 
1. CALL TO ORDER            9:00 a.m.  

2. Invocation, Pledge of Allegiance 

3. Roll Call 

4. Adoption of Minutes 

a. TDC Minutes April 20, 2016 

5. Public Comment 

6. New BUSINESS 

a. National Volleyball League, LLC.         TD16-040 

b. Special Event Marketing Program        TD16-041 

- Bug Jam 

- Chasco Fiesta 

- Cotee River Bike Fest 

- Kumquat Festival 

- Pasco County Fair 

- Rattlesnake Festival 

- Suncoast Arts Festival 

7. Short Term Rental Information – Elizabeth Blair       TD16-042 

8. Tourism Manager’s Report         TD16-043 

9. Board Member Comments 

10. Adjournment 

 
Next Meetings:   
 

TDC Meeting – July 20, 2016     West Pasco Government Center, New Port Richey, FL 
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PASCO COUNTY TOURIST DEVELOPMENT COUNCIL 
REGULAR MEETING 

 
MINUTES 

 
APRIL 20, 2016 

 
PREPARED IN THE OFFICE OF 

PAULA S. O’NEIL, CLERK & COMPTROLLER 
 

THE MINUTES WERE PREPARED IN AGENDA ORDER 
AS PUBLISHED AND NOT IN THE ORDER 

IN WHICH THE ITEMS WERE HEARD 
 

9:30 A.M. 
 

HISTORIC COURTHOUSE 
DADE CITY, FL 

              
 

Tourist Development Council Members 
 
The Honorable Kathryn Starkey   The Honorable Camille Hernandez 
Chairman, Board of County Commissioners Vice-Chairman, Mayor City of Dade City 
 
The Honorable Chopper Davis   John Heather 
Councilman, City of New Port Richey  Saint Leo University 
 
Gail Cushman     Toby Caroline 
Days Inn & Suites     Paradise Lakes Resort 
 
Jack Phethean     Pat Ciaccio 
Little Everglades Ranch    Saddlebrook Resort 
 
Piyush Mulji 
Hampton Inn Dade City / Zephyrhills 
              
 

1. Call to Order – 9:30 a.m. Chairman 
 
Chairman Starkey called the meeting to order at 9:34 a.m. 
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2. Invocation, Pledge of Allegiance 
 
Ms. Donalee Schmidt, Deputy Clerk, gave the Invocation and led the Pledge of 
Allegiance to the Flag. 
 
 
 

3. Roll Call 
 
Ms. Schmidt called the roll.  All members were present. 
 
 
 

4. Adoption of Minutes 
  

a. TDC Minutes – March 16, 2016 
 
Chairman Starkey requested a motion to approve the minutes. 
  
Motion to approve the minutes; motion carried. 
 
 
 

5. Public Comment 
 
Mr. Gary Beck, PBA 50 Event Producer, spoke regarding their event and opportunities 
to extend the tournament by adding more qualification dates.  He felt if the event went to 
a longer format the participants would have more time to enjoy Pasco County.  In order 
to extend the tournament he would need to raise more sponsorship money.   Currently 
Pasco County received “title” identification of the event.  He asked about the possibility 
of making Pasco County the “presenting sponsor” and to make another party the “title 
sponsor”.  He did not want to ask the Board to raise his funding amount, but he could 
also not afford to have the funding cut.  
 
Discussion followed between Mr. Beck, the TDC Members and Staff regarding the event 
format; the event final; the participants would prefer the extended format; costs involved 
with the additional day; the event capacity and proposed renovations at Lane Glo; the 
additional day would allow the participants to have more leisure time in the area; the 
next event would be scheduled over Easter weekend; funding versus room nights; 
currently the event was entitled “The Pasco County Florida Open”; and that marketing 
was also a component of the funding, not just the room night grid. 
 
It was the consensus of the TDC Members that they preferred “The Pasco County 
Open” and to find ways to help Mr. Beck continue to be successful.   
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Mr. Beck said he would make a commitment with the PBA to expand the event and 
would keep title at “The Pasco County Florida Open”. 
 
 
 

6. Tourism Manager’s Report 
 

Conference Attendance and Special Engagements 
 
 NASC – Ed Caum (April 4-8) 

 
Mr. Ed Caum, Tourism Manager, reported on the recent National Association of Sports 
Commissions (NASC) event and noted he met with 24 different event providers.  He 
also met with the Olympic Figure Skating representatives who wished to hold some of 
their regional events at the new facility.  He found more value in his trip to this 
symposium than with the other symposiums.  He spoke regarding volleyball 
opportunities and the possibility of bringing the Tough Mudder event back to the County.  
He displayed photographs from the event. 
 

 Travel to Germany – Michele Baker and Kathryn Starkey (April 12-17) 
 
Chairman Starkey thanked the TDC for the opportunity to reciprocate the relationship 
building with the German representatives.  She spoke extensively regarding the student 
exchange program, the apprenticeship training program, how well the delegation 
meshed with the Germersheim delegation, the businesses and tourism venues, that 
cycling was a big tourism draw for the area, the artifacts being found from the Roman 
Era, the community effort in the construction of an authentic Roman row boat, and the 
need to develop more of these relationships.  
 
Extensive discussion followed between the TDC Members and Staff regarding the high 
school based educational exchange program; the area in Germany and the location of a 
university for translators; various opportunities with students and businesses; Rotary 
International; many Germans visited the area and invested money in the County; 
museums, zip lining, and tourist areas; the upcoming visit of the Counsel Generals in 
May; Growing Global Day; the Dulcet event; and the use of TDC hospitality funds for the 
reception.    
 
Mr. Caum asked Ms. Blair if the event at Dulcet would need to be listed as an event on 
the County Calendar. 
 
Ms. Elizabeth Blair, Senior Assistant County Attorney, stated the event should be listed 
on the County Calendar. 
 
Motion to approve up to $300.00 toward the event; motion carried.  
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Website, Social Media and Marketing Update 
 

 Pasco County Tourism on Facebook – Lauren St. Martin 

 April E-Newsletter – Lauren St. Martin 
 
Ms. Lauren St. Martin, Tourism Marketing Coordinator, reviewed the April Newsletter 
and upcoming events.  She spoke regarding a marketing article that was written on the 
website for search engine optimization, increases in social media, videos viewed, that  
Facebook was doing well, and that the Gill Dawg Campaign was doing amazing.  
 
Discussion followed between Staff and the TDC Members regarding promotional 
videos; that Staff had all of the raw footage; and the need to include things for people to 
do in the promotions.    
 

 Special Event Marketing Program Update – Lauren St. Martin 
 
Ms. Lauren St. Martin, Tourism Marketing Coordinator, explained there were seven 
applications received by the deadline and noted they were the same seven applicants 
who had applied last year.  The presentations were scheduled for the next TDC 
meeting.  She reviewed the process that would be followed for the presentations.  She 
stated they were not required to distribute all of the funds to these specific applicants 
and that the funds could be used throughout the year to work on co-ops with other 
tourism partners or projects.   
 
Ms. St. Martin explained they were starting their own visitor’s guide and explained the 
guide would not include any advertisements.  She spoke regarding the use of 
advertising funds for co-ops. 
 
Mr. Ed Caum, Tourism Manager, spoke regarding the visitor’s guide, the content of the 
guide and the format that would be used. 
 
Mr. Ciaccio spoke regarding Mr. Gordy Zimmerman and asked if he had approached 
Staff requesting funds.  He asked Mr. Caum if he had reviewed the processes with Mr. 
Zimmerman. 
 
Mr. Caum said Mr. Zimmerman had not yet approached him.  He noted he forwarded 
any leads regarding hockey to Mr. Zimmerman.  The money that could be used for Mr. 
Zimmerman would be in the Event Sponsorship Agreements.  He explained he had met 
with Mr. Zimmerman regarding their programs and processes and spoke regarding the 
discussions he had with Mr. Zimmerman. 
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Old Business 
 

 Dick’s Post Event Report – Ed Caum 
 
Mr. Ed Caum, Tourism Manager, explained he and Ms. Blair were still working on the 
language for the new contract with Dick’s.  Staff had received their post event report 
and had also completed the post event report for the Florida Sports Foundation.  He 
noted the numbers were not as good as they could have been and explained that at this 
time they did not know the amount they would receive, but that it would not be the full 
$21,000.00 that had been requested.  He spoke regarding another event that was held 
at the same time and that the event numbers were down.  He noted Staff would be 
applying for the Florida Sports Foundation grant again in May. 
 

 Cycling Update – Lauren St. Martin 
  
Ms. Lauren St. Martin, Tourism Marketing Coordinator, explained she had spoken with 
representatives from the Greenways and Trails and the Coast-to-Coast Connector and 
they had requested that Pasco County lead the marketing efforts and implementation of 
the wayfinding on the trails.  She spoke regarding the 2.5 million dollars that would need 
to be set aside and noted Pasco was the most involved TDC. 
 
Extensive discussion followed between the TDC Members and Staff regarding the 2.5 
million Ms. St. Martin discussed; that the Tampa Bay Regional Planning Council had the 
contract for the trail marketing; that Pasco had been the only Tourist Development 
Council at “the table”; clarification that the 2.5 million would not only be used for 
wayfinding and that part of those funds would be used for the shoulders in San Antonio; 
the need for a breakdown of the expenses; the funds were not just for the wayfinding, 
but would also include the bike depot and the amenities on the trails; an understanding 
that the only take out at this time was the money that was being put aside for the bike 
hub; discussions from the workshop held; other possible funding sources; the 2.5 million 
was not encumbered; the process followed for the sports complex RFP; the need for 
consistency along the trail; the South Sumter meeting that was held regarding the Coast 
to Coast, a decision that the trail would go to the north section and would not go down 
through Dade City; the possibility of a loop; trail maintenance; Pasco was getting 
leverage because they were attending the meetings; a suggestion to schedule a cycling 
summit or charrette in the San Antonio area to get organized with all of the cycling 
interests in the County; and that they should try to be in the lead as often as possible.   
 
Chairman Starkey clarified she was not against anything they were discussing; she just 
did not recall saying they wanted the lump sum of that money to go towards that item. 
 
Ms. St. Martin spoke regarding future meetings and stated she would provide additional 
information at the next meeting. 
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New Business 
 

 Airbnb Occupancy Tax Collection Program – Kathryn Starkey 
 
Chairman Starkey explained meetings had been held with Mr. Fasano’s office regarding 
the collection of the bed tax. 
 
Mr. Ed Caum, Tourism Manager, explained further that the Tax Collector was looking to 
determine whether it was cost effective.  He spoke further regarding self-collection. 
 
Discussion followed regarding short term rentals; the self-collection process; issues with 
Saddlebrook and Airbnb; on-line travel sites; Ordinance requirements and enforcement 
mechanisms; short term rental posting requirements; collection of the tax; and a request 
to place the item on the next agenda for discussion. 
 
Ms. Elizabeth Blair, Senior Assistant County Attorney, spoke extensively regarding 
requirements for short term rentals.   
 
Mr. Caum explained Airbnb had approached all of the states and was working with the 
states to make sure they were “above board”. 
 
Chairman Starkey requested Ms. Blair prepare an agenda item regarding short term 
rentals for the next meeting. 
 
 

 Treasurer’s Report – Ed Caum 
 
Mr. Ed Caum, Tourism Manager, reviewed the Treasurer’s Report and noted the 
collections were up twelve percent for the year.   
 
Mr. Heather asked if they worked with an advertising agency. 
 
Mr. Caum explained everything was done in-house.  He spoke regarding the processes 
followed in similar size counties who used ad agencies and that he had been cautioned 
to wait until they grew to have an ad agency with a good marketing plan.  He spoke 
regarding the invoicing procedures and noted the Clerk would not cut a check until they 
had the actual ad that had been run. 
 
Chairman Starkey noted it took a long time to get a check from the Clerk and felt it was 
embarrassing. 
 
Mr. Heather requested a breakdown of have the advertising money was spent. 
 
Mr. Caum stated he would forward the information to Mr. Heather. 
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 Footvolley Event – Ed Caum 
 
Mr. Ed Caum, Tourism Manager, spoke regarding conversations with Ms. Kelly Boree, 
Parks and Recreation and Environmental Lands Director, and representatives from Sun 
West regarding a Footvolley event.  He spoke regarding the event and noted the group 
may come before the TDC in May.  The group wished to schedule an event in October.  
He noted he was also working with 3 on 3 soccer for an event in late July or August. 
 
Discussion followed regarding soccer golf and disk golf courses. 
 
 

 Office Restructure – Richard Gehring 
 
Mr. Richard Gehring, Strategic Policy Administrator, spoke extensively regarding the 
restructuring of the organization and the three functional areas that were proposed 
which included the Office of Economic Growth, an Office of Government Affairs, and the 
Tourism Office.  They were trying to partner to get more talent.  Mr. Caum would be 
making a lateral move to one of the program manager positions in Tourism 
Development, and then they would create a Tourism Director position.  This would be a 
new leadership person who could take them from the two pennies to the future.  The 
new position would be someone who was tourism educated and trained, and hopefully 
Florida specific.  He spoke regarding employees entering the DROP program.  Mr. 
Caum would remain in the management role until the position was filled.  He spoke 
regarding elevating some of the other positions and the components of the structure of 
the organization.  He explained they had launched a branding program and spoke 
regarding the use of interns.  He explained the position would be advertised.   
 
Discussion followed between the TDC Members and Staff regarding the need for a 
communications officer; compliments for Mr. Caum on his efforts and with how far he 
had brought the program; the timeframe involved; the area had changed; the new 
position would be paid out of TDC funds; Mr. Caum would be moved laterally to a 
project management position; the job description for the Tourism Manager had been 
rewritten to be a Tourism Director; and realigning the job descriptions in order to get 
people with those talents within the hospitality industry.  
 
Mr. Caum felt they needed to bring somebody in at a higher level and better skill set 
than what he had.  He noted he would be leaving within four to five years.   
 
Mr. Gehring clarified they were not adding new positions, but were restructuring.  He 
spoke regarding the countywide pay classification study.   
 
Discussion continued regarding pay classification studies; job descriptions and salary 
ranges; keeping salaries competitive; the need for succession planning; they were 
understaffed and underfunded; the need to bring more investment to the area; 
economic growth; project manager responsibilities; the need to make it easy for 
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someone to do business with Pasco County; the need for policies that were not 
cumbersome; the sports complex; the RFP process; the current culture; and the search 
for the new County Administrator.   
 
 
 

7. Board Member Comments 
 
Ms. Caroline spoke regarding her recent trip to Cuba and noted she had distributed the 
County’s brochure in Cuba and Jamaica. 
 
Mayor Hernandez said they were moving forward with trails in Dade City.  On June 25th 
they would have a Dade City Trail Jam with various activities planned. 
 
Mr. Ed Caum, Tourism Manager, reminded the Board Members the Grants Cycle 
Meeting was scheduled for May 18, 2016 and would begin at 9:00 a.m.  They would 
also review two event sponsorship applications.  He explained in the past they had not 
scheduled a meeting for June and noted they would discuss the possible cancellation at 
the next meeting. 
 
Mr. Heather asked if it was possible to remotely participate in the TDC meetings. 
 
Mr. Caum said if there was an issue they may be able to use Skype. 
 
Chairman Starkey spoke further regarding the Germany trip and the brief visit to France. 
 
 
 

8. Adjournment 
 
The meeting adjourned at 11:44 p.m. 
 
 
       TOURIST DEVELOPMENT COUNCIL 
       REGULAR MEETING 
       APRIL 20, 2016 
 
 
 
Office of Paula S. O’Neil, Clerk & Comptroller 
 
 
Prepared by:        
  Donalee Schmidt, Operations Lead 
  Board Records Division 
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COUNCIL MEMBERS: ALL FILE NO.: TD16-040 DATE:  4/29/16 
 
SUBJECT: Event Sponsorship Agreement – NVL RIZE Series – National Volleyball League, LLC. - 
$5,000.00 

 
THRU: Richard Gehring, Strategic Policy Administrator 

 
FROM: Ed Caum, Tourism Manager 

 
 

 

 

RECOMMENDED BOARD ACTION: 
 

The Office of Tourism Development recommends the Tourist Development Council (TDC) approve the 
Alternative No. 1. 

 
BACKGROUND SUMMARY/ALTERNATIVE ANALYSIS: 

 

The purpose of this item is to bring before the TDC the Office of Tourism Development’s (OTD) 
recommendation to enter into an Event Sponsorship Agreement (ESA) with the National Volleyball 
League, LLC. (NVL), for the NVL RIZE Series: Junior and Pro and Amateur Adult Tournament, to be 
held August 20 and 21, 2016, at Sunwest Park. 

 
Established in 2010, NVL is a professional beach volleyball league built by players for all players, 
united in one mission: to create a sustainable future for pro beach volleyball in the U.S. Home to eight 
professional events in 2015, the grassroots NVL RIZE series, and the Club Med NVL Beach Volleyball 
Academies, the NVL is the only national platform for current professionals and players of all levels to 
showcase their talents and pursue their aspirations in the sport. 

 
The NVL plans to host a two day event. On Saturday, the NVL plans to host an all-day NVL RIZE 
Junior tournament for players ages 12 to 18. The tournament is set to attract high level junior athletes 
from across the state. 

 
On Sunday, the NVL will host a Pro and amateur adult tournament. The tournament will be open to all 
levels including B, AA, A and Open, which will allow anyone to come and partake. 

 
The NVL has been known to attract over 340 junior athlete participants to attend their junior events and 
over 120 adults players to participate. Overall, the event will be a family affair and opportunity to bring 
the beach volleyball community within Pasco County together, as well as attract other beach volleyball 
enthusiasts from around the state to compete. 

 
The applicant is projecting 400 participants and 200 room nights with this Event. NVL has requested a 
sponsorship of $30,000.00 to cover site fees, rentals, trophies, advertising, and livestream. According 
to the following grid, the Event qualifies for a sponsorship in the amount of $2,400.00; however the 
OTD recommends adding $2,600.00 for a total of $5,000.00, in order to get the marketing benefits 
described in the Silver Digital Package proposed by NVL in its 2016 Sponsorship Packages list. 

 

BOARD OF COUNTY COMMISSIONERS 
AGENDA MEMORANDUM 
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The available alternatives are as follows: 
 
1. Recommend the BCC enter into an ESA for $5,000.00 with NVL. 

 
2. Recommend the BCC enter into a different ESA with NVL. 

 
3. Do not recommend entering into an ESA with NVL. 

 
 
FISCAL IMPACT/COST/REVENUE STATEMENT: 

 

Funding for the action is available from the Event Sponsorship Account, #B113-115300-88201, in the 
FY 2015/16 budget. 

 
ATTACHMENT(S): 

 

1. Event Sponsorship Application 

RG/EC/CS 
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Sporting Event Sponsorship Program Application 

 
When completing the Sports Event Sponsorship Program Application, please provide detailed responses 
including examples, news clippings, screen shots, pie charts, etc. Please attach all additional documents 
and label them accordingly. Responses must be thorough and accurate.  
 

 

APPLICANT INFORMATION 

Organization: 

Primary Contact: 

Address:                                                       City:                                              State:              Zip Code:       

Phone (Daytime):                                       Phone (Evening): 

Fax:                                                               Email Address: 

Not-for-Profit Organization:          Yes         No 

EVENT INFORMATION 

Event Name: 

Event Date(s): 

Sport(s) Involved: 

Age Range of Event Participants: 

 
EVENT DESCRIPTION:  
 

Please attach a detailed event description, including the following: Volunteer Base, Photo Library, Media 
Coverage, Room Nights, Time of Year, Event Site, Sponsorship Opportunities, Social Media, etc.  
 

 

 
Please attach a detailed event plan: schedules, competition details, special events, entertainment line-up, 
etc. 
 

 

 

LOCATION:  
 

What is your preferred location/facility for the event? 
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Sporting Event Sponsorship Program Application 

Where has this event previously been held? 

 

 
 
PARTICIPANTS:  
 

What is the anticipated number of athletes and teams? 

 

 
 

MARKETING PLAN:  
 

In order to be eligible for reimbursement, all marketing efforts must be targeted outside of Pasco 
County. It is preferred that all marketing efforts be done regionally, state-wide, nationally and/or 
internationally.   
 
Please attach a detailed breakdown and timeline of the Sports Event Marketing Plan, including the 
following: ad sizes, placement, publish date, location, etc.   
 

 
 
EVENT BUDGET: 
 

The purpose of the Sports Event Program is to supplement a portion of the marketing efforts in order to 
promote Pasco County to tourists.  
 
Please attach a detailed breakdown of the total event operational and marketing budget. 
 

 
  

EVENT SPONSORSHIP PROGRAM FUNDING REQUEST: 
 
Total Amount Requested:  
 

 
 
Intended use of funds (Please see list allowable expenses on website): 
 

 
 
How will the requested funds impact the success of the event? 

 

 
 

 
 

EVENT SPONSORSHIP: 

 

Please attach your current Event Sponsorship Packet (sponsorship levels, benefits of each level, etc). 
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Sporting Event Sponsorship Program Application 

Was additional funding for this event requested?     Yes       No  
 
If “yes,” was funding received from a Sports Commission, County, State, or private entity? Please provide 
name(s) of source(s) and value of funding:  
 

 
 

 
 

If “no,” please explain.  
 

 
 

 
 

Do you intend on approaching sponsors for this event in addition to this funding request?  
 
Yes       No      Please Explain:  
 

 
 

 
 

IN-KIND SUPPORT: 

 

Please provide details on any in-kind support from the community that has been committed to the 
event, i.e.: donated services, facilities, volunteer staff, advertising, etc. 
 

 
 

 
 
 
 
Please note: Eligibility is determined by the Office of Tourism Development, the Tourist Development 
Council and the Board of County Commissioners. All funding is discretionary based on completed 
internal review of applications, attachments and post event reports.  
 
APPLICATION COMPLETED BY: 

 

Name:  

Title:  

Phone:  

Address:  

 
 

   
Signature        Date  
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Pasco County NVL Rize/Pro Tournament  

 

Date: 8/20/16-8/21/16 

Location: Sunwest Park 

Run of show:   

• Friday August 19th, Event site set-up 
• Saturday August 20th, Juniors 12U-18U  

o 8am-6pm 
• Sunday August 21st, Pro/Amateur Adult  

o 8am-6pm 

Total number projected teams: 

• Juniors 12U-18U: 100 Teams 
• Adult Pro/Amateur: 100 Teams  

Marketing Strategy: 

• Social Media 
o Facebook posts National recognition leading up to and during event 
o Instagram posts National recognition leading up to and during event 

• Press Release 
o Local Newspapers press release announcing event with details of stop/venue 
o National press release on “thenvl.com” announcing event with details of stop/venue 

• Website  
o Recognition Nationally on “thenvl.com” main website for fans/players 
o Recognition Nationally on “nvlrize.com” Juniors main website 

• Livestream 
o Main court will be livestreamed on “nvltv.com” where all players, fans, sponsors and 

any fellow volleyball advocate can go to watch the games when they are not able to 
attend personally. (Most recent data of viewing statistics are attached with email in 
separate document)  

• Signage  
o Local flyers on business to encourage people to come out to Pasco/Venue to see the 

event and to spend money in the community.  

Volunteers: 

• Local Clubs and High Schools to support event by providing volunteers during the event 

Hotel:  

• Will list hotel venues on website and registration page, this way we can track as best a possible 
the number of hotel nights used during the event. $10 rebate a night is preferred when 
negotiating with hotels.  
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Recycling plan: 

• Provide trash cans on all courts for items to be placed in throughout the event  
• At the end of each day staff member will deposit trash in appropriate waste containers  

 

Site Layout Example: 
• Main Court 

o  
 
 

• All Courts 
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2016 NATIONAL VOLLEYBALL LEAGUE 

  

 
 
Presenting Partner 

 Presenting Sponsor of Tournament – Company recognition included in all printed marketing and public 
relations materials, including press releases, print ads, posters, etc.  

 Logo presence on registration pages and email marketing. Integration into NVL digital and social media 
platforms. 

 Twelve :30 commercials during each tournament event on NVL’s official live stream.  

 Opportunity to sample on-site within 10 ft x 10 ft footprint. Opportunity to distribute company’s flyers 
and coupons to each professional and junior player gift bags.  

 Product placement or signage at award and medal ceremony at conclusion of tournament.  

 Minimum of four public announcements during each main draw tournament day. 

 Eight VIP Tickets for main draw tournament days, including food and beverage. 

 Placement of four company banners or ball stops placed around center court. 
TOTAL PACKAGE PRICE $10,000.00 
 
Official Partner 

 Company recognition as “Official Sponsor” for tournament included in all marketing and public relations 
materials, including press releases, print ads, posters, etc. 

 Logo presence on registration pages and email marketing. Integration into NVL digital and social media 
platforms.  

 Opportunity to sample on-site within 10 ft x 10 ft footprint. Opportunity to distribute company’s flyers 
and coupons to each professional and junior player gift bags.  

 Minimum of four public announcements during main draw on live stream and on-site.  

 Six VIP Tickets for main draw tournament days, including food and beverage. 

 Placement of two company banners or ball stops placed around center court. 
TOTAL PACKAGE PRICE $7,500.00 
 
Community Partner  

 Company recognition as “Community Sponsor” included in public relations materials, e.g. press releases. 

 Logo presence on registration pages and email marketing. Integration on NVL website with logo presence. 

 Opportunity to sample on-site within 10 ft x 10 ft footprint. Opportunity to distribute company’s flyers 
and coupons to each professional and junior player gift bags.  

 Minimum of two public announcements during main draw on live stream and on-site.  

 Four VIP Tickets for main draw tournament days, including food and beverage. 

 Placement of one company banner or ball stop placed around center court. 
TOTAL PACKAGE PRICE $5,000.00 
 
Associate Sponsor 2016 National Volleyball League  

 Company recognition on 2016 National Volleyball League webpage, as “Associate Partner”, with click-
through link. Logo presence will be published live for duration of 2016 Tour.  

 Opportunity to distribute company’s flyers and coupons to each Professional Player gifts and Junior 
Participant gift bags.  

TOTAL PACKAGE PRICE $1000.00 
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2016 NATIONAL VOLLEYBALL LEAGUE 

 
EXHIBITOR PACKAGES 

 
Oversized Exhibitor  

 Opportunity to sample on-site within 20 ft x 10 ft footprint. Opportunity to distribute company’s flyers 
and coupons to each professional and junior player goodie bag. 

 Logo Presence on Official Pro Tournament Webpages on TheNVL.com and Logo Presence on NVLRIZE.com 

TOTAL PACKAGE PRICE $4,000 Two Days  
 
Gold Exhibitor  

 Opportunity to sample on-site within 10 ft x 10 ft footprint. Opportunity to distribute company’s flyers 
and coupons to each professional and junior player goodie bag. 

 Logo Presence on Official Pro Tournament Webpages on TheNVL.com and Logo Presence on NVLRIZE.com 

TOTAL PACKAGE PRICE $2,500.00 Two Days or $1,500 for One Day 
 

DIGITAL MARKETING PACKAGES 
 

Gold Digital Package 
 Logo on event webpage with click-through link and one digital ad to be included in all information email 

blasts. 

 One exclusive email blast to NVL Audience. 

 Six :30 Livestream Commercials. 

 NVL staff written blog affiliated with partner’s brand and published on partner’s platform of choice, to be 

shared on NVL Social Media. 

 Creation of co-branded Social Media Campaign or Contest.  

TOTAL PACKAGE PRICE $10,000.00 
 
Silver Digital Package 

 Logo on event webpage with click-through link and one digital ad to be included in all information email 

blasts. 

 One exclusive email blast to NVL Audience. 

 Four :30 Livestream Commercials. 

 NVL staff written blog affiliated with partner’s brand and published on partner’s platform of choice, to be 

shared on NVL Social Media. 

TOTAL PACKAGE PRICE $5,000.00 

Silver Digital Package 
 Logo on event webpage with click-through link and one digital ad to be included in all information email 

blasts. 

 Two :30 Livestream Commercials 

 . 

 NVL staff written blog affiliated with partner’s brand and published on partner’s platform of choice, to be 

shared on NVL Social Media. 

TOTAL PACKAGE PRICE $5,000.00 
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Estimated Hotel Impact 

 

ACCOMMODATIONS:  
 

How will you be securing Pasco County hotel accommodations: through a host hotel, room blocks, 
general RFP? Please explain. 

 

 
 

 
 

 
 

 
 

Will the event require meeting or banquet space?  
 

 
 

 
 

 

 

If yes, how many people will the space need to accommodate?  
 

 
 
ESTIMATED HOTEL IMPACT: 

 

Total number of hotel rooms projected  x $83.00 (average cost) = $ 
  
Estimated number of guests per Hotel Room  
 
The funding an Applicant may receive will be contingent upon all criteria, including marketing plans, 
survey, number of room nights, etc. The TDC and Office of Tourism Development will use the following 
grid only as a guideline when recommending a funding amount to the BCC.   

 
ROOM NIGHT GRID GUIDELINE 

 
 Estimated Total  Room Nights Room Night Funding Range 

600+ Additional Funding Negotiable 

500 to 599 $6,000 - $7,199 

400 to 499 $4,800 - $5,999 

300 to 399 $3,600 - $4,799 

200 to 299 $2,400 - $3,599 

100 to 199 $1,200 - $2,399 

0 - 99 $0 - $1,199 
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Sound Strategies, Inc.  55 Highland Avenue, Port Washington, NY 11050   
Andy LoCascio – Phone: (516) 978-1634 – AndyL@Soundst.com – Fax: (516) 883-3294 

Auditable NVL SUMMARY STATISTICS for Media/Sponsor Consumption 
Last Update Wednesday, November 11, 2015 - Prepared by independent auditors at Sound Strategies, Inc. 
 
Overview 
This document describes the digital media presence for the National Volleyball League (NVL).  It includes the goals 
for brand/sponsor exposure, and both summary and detailed statistics.  All of the statistics are auditable and have 
been gathered from independent third-party tools including Google Analytics, Facebook Insights, Streamotor (live 
stream provider), and others. 
 
Major Digital Media Assets 
Website - http://thenvl.com/ 
Facebook - https://www.facebook.com/thenvl/ 
Live Webcast & Archives - http://thenvl.tv/ 
YouTube - https://www.youtube.com/user/NVLfilms 
Twitter - https://twitter.com/thenvl/ 
Instagram - https://instagram.com/nationalvolleyballleague/ 
 

 
Prioritized Goals for Brand and Sponsor Exposure  
 
1. Live webcast and archives - The marketing touches include rotating banners in the portal, in show mentions 

and activations by the announcers, 30 and 60 second commercial spots, and careful placement of courtside 
banners, end-caps, and branded elements. 

 
2. Facebook - The main marketing touches include video, articles, news, match results, photo galleries, 

sponsored contests, and more.  Facebook is also the primary tool for marketing all the other channels 
(webcast, website, etc.) and the primary tool for recruiting new fans. 

 
3. Website - The marketing touches include rotating banners (see http://thenvl.com), branded event pages with 

brackets, branded event photos and videos pages (see http://thenvl.com/photo-galleries/cincinnati-oh-2015/), 
and articles/news (see http://thenvl.com/category/between-the-lines/).  The branding on the event related pages 
is awaiting the appropriate sponsor. 

 
4. Twitter - Used for posting short video clips, match results, and videos (see https://twitter.com/thenvl/).  This is 

primarily used to funnel visitors to the other major channels (webcast, website, and Facebook).  The entire 
presence targets the hardcore fan.  The branding on twitter home page and the associated content is awaiting 
the appropriate sponsor. 

 

 
2015 Growth Summary - 8  Events 
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Sound Strategies, Inc.  55 Highland Avenue, Port Washington, NY 11050   
Andy LoCascio – Phone: (516) 978-1634 – AndyL@Soundst.com – Fax: (516) 883-3294 

Summary Digital Media Data 
 
Facebook General - https://www.facebook.com/thenvl/ 

• Total Facebook fans are now over 150,000 and increasing at approximately 1,500 fans per week 

• Gained over 31,000 fans through 8 events this season 

• Gained over 97,000 fans since the start of the 2014 season 
 
Facebook Posts (average per event) 

• Posts are viewed over 1,887,000 times (impressions/reach - data below) 

• Posts receive approximately 120,000 - 130,000 clicks (note: not all content is clickable) 

• Impressions more than tripled since the first event 

• Posts average 31,000 impressions, 600 likes, 30 comments, and 60 shares 

• Top-play video posts can have over 130,000 impressions, 30,000 views, 2,300 likes, 200 comments, and 500 
shares 

  
Webcast (average per event - includes live and archive) - http://thenvl.tv/ 

• Over 73,000 match views that occur both during the live airing and in the archive (data below) 

• Average length of view 47 minutes 

• Live stream accounts for just under 38% of views and the archive views account for over 62% 
 
Website (average for the approximately 2 week event period) - http://thenvl.com/ 

• Approximately 75,000 page views which includes articles and results (data below) 

• Average time on site is 4:20  
 
Audience Demographics 

• Ages 18-24 - 27%, ages 25-54 - 52%, over age 54 - 21% 

• Female - 46% and male 54% 

• 93% of the audience is in the United States 
 
Datum 

Event Facebook Live Archive Total Website Total Increase

Panama City Beach, FL March 18-20 765,000 12,389 17,278 29,667 87,000 881,667

Madeira Beach, FL April 24-26 1,280,000 17,461 60,721 78,182 91,000 1,449,182 64%

Ocean City, MD May 29-31 1,600,000 12,230 38,118 50,348 62,000 1,712,348 18%

Milwaukee, WI July 10-12 1,845,000 34,589 29,806 64,395 65,000 1,974,395 15%

Cincinnati, OH July 16-18 2,118,000 39,300 32,612 71,912 72,700 2,262,612 15%

Hermosa Beach, CA August 6-8 2,332,000 42,743 60,757 103,500 74,700 2,510,200 11%

Seattle, WA August 28-30 2,467,000 45,974 31,313 77,287 73,000 2,617,287 4%

Port St Lucie, FL September 24-26 2,695,000 49,410 60,505 109,915 77,400 2,882,315 10%

Averages 1,887,750 31,762 41,389 73,151 75,350 2,036,251

Webcast

Notes: 

• Facebook impressions uses ONLY the media window date range 

• Facebook impressions are taken from Facebook Insights > Export > Page Data > Daily Impressions 

• Facebook content is also shared on group pages and the impressions for that sharing are not known 

• Webcast live includes ONLY views that occurred during the event (average bandwidth/view is 39mb) 

• Webcast archive includes ONLY views that occurred after the event and prior to the next event 

• Webcast archive will continue to increase until the start date of the next event (this document will be updated 
weekly) 

• Website pages uses ONLY the media window date range and the data is taken from Google Analytics 
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Sound Strategies, Inc.  55 Highland Avenue, Port Washington, NY 11050   
Andy LoCascio – Phone: (516) 978-1634 – AndyL@Soundst.com – Fax: (516) 883-3294 

Individual Event Totals 
Please note that the events promotion begins one week before and is typically completed one week after. 
 
Panama City Beach, FL - March 18-20 (media window March 11-27) 

• Over 765,000 Facebook impressions (views) 

• Over 29,000 webcast views 

• Over 87,000 website page views 

• Over 881,000 total views 
 
Madeira Beach, FL - April 24-26 (media window April 17-May 6) 

• Over 1,280,000 Facebook impressions (views) 

• Over 78,000 webcast views 

• Over 91,000 website page views 

• Over 1,459,000 total views (64% increase) 
 
Ocean City, MD - May 29-31 (media window May 22-June 6) 

• Over 1,600,000 Facebook impressions (views) 

• Over 36,000 webcast views 

• Over 50,000 website page views 

• Over 1,712,000 total views (18% increase) 
 
Milwaukee, WI - July 10-12 (media window July 3 -July 12)   

• Over 1,845,000 Facebook impressions (views) 

• Over 64,000 webcast views 

• Over 65,000 website page views 

• Over 1,974,000 total views (15% increase) 
 
Cincinnati, OH - July 16-18 (media window July 13 - July 25)   

• Over 2,118,000 Facebook impressions (views) 

• Over 71,000 webcast views 

• Over 72,000 website page views 

• Over 2,363,000 total views (15% increase) 
 
Hermosa Beach, CA - August 6-8 (media window July 30 - August 13)   

• Over 2,332,000 Facebook impressions (views) 

• Over 103,000 webcast views 

• Over 74,000 website page views 

• Over 2,482,000 total views (11% increase) 
 
Seattle, WA - August 28-30 (media window August 21 - Sept 6)   

• Over 2,467,000 Facebook impressions (views) 

• Over 77,000 webcast views 

• Over 73,000 website page views 

• Over 2,482,000 total views (4% increase) 
 
Port St Lucie, FL - September 24-26 (media window September 17 - October 8)   

• Over 2,695,000 Facebook impressions (views) 

• Over 109,000 webcast views 

• Over 77,000 website page views 

• Over 2,881,000 total views (10% increase) 
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TD16-041 
Page 1 of 5 

BOARD OF COUNTY COMMISSIONERS 

AGENDA MEMORANDUM 
 

  

COUNCIL MEMBERS: ALL FILE NO.:  TD16-041 DATE:  4/26/16 
 
SUBJECT: Applications and funding recommendations – Special Event Marketing Program 
Applications FY 17/18– up to $80,000.00 
 
THRU: Richard Gehring, Strategic Policy Administrator 
 
FROM: Ed Caum, Tourism Manager 
 
  
 
RECOMMENDED BOARD ACTION: 
 
The Office of Tourism Development recommends the Tourist Development Council (TDC) approve 
alternative one (1). 
 
BACKGROUND SUMMARY/ALTERNATIVE ANALYSIS: 
 
The intention of the Special Event Marketing Program is to facilitate and foster the growth of 
special events in Pasco County while increasing the marketing efforts to enhance visitor travel, 
hotel stays, retail store traffic and restaurant business which assists in generating out of county 
and out of state economic impact. The special event should promote Pasco County as a tourist 
destination for visitors. A Special Event is an event that promotes an artistic, cultural or unique 
experience that is not of a competitive nature. 
 
The Program is administered through the Office of Tourism Development (OTD). The FY 
2016/2017 application period was March 10, 2016 through April 13, 2016. Applicants were 
required to submit a completed application by the provided deadline and to then make a 
presentation regarding their proposed event before the Tourist Development Council (TDC) on 
May 18, 2016 in New Port Richey. 
 
Special event applicants that may receive funding must demonstrate a history of producing 
room nights, economic impact and the potential to draw visitors to the area with a regional 
marketing plan. In addition, applicants must be able to project a number of overnight visitors 
staying in Pasco County accommodations. The attached applications specify the grant dollar 
amount requested and a detailed proposed use of the requested funds. The OTD received 
seven (7) applications prior to the deadline. A summary of those applications is listed below 
and full applications are attached. 
 
The funding an Applicant may receive will be contingent upon all criteria. The application 
incorporates the scoring guidelines that include: production of room nights, out of County 
advertising and thorough marketing plan, tourism appeal, economic impact, application and 
additional organization information, other sponsorships, length of event and whether or not the 
event has an entry fee. The OTD used the scoring guidelines and points below for each Special 
Event Application.  
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Room night points were awarded based on the Room Night Grid below: 
 

 

 
 

 

Bug Jam      

Funding requested: $20,000.00  

OTD recommends funding in the amount of $18,317.50 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 $25,000.00 $14,905.00 300 

2014/2015 $25,000.00 $20,313.00 550 

2015/2016 $27,500.00 $15,000.00 600 
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Chasco Fiesta      

Funding requested: $26,000.00 

OTD recommends funding in the amount of $13,771.45 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 $25,000.00 $11,415.00 181 

2014/2015 $20,000.00 $14,950.00 110 

2015/2016 $26,600.00 18,000.00 **PER 

**PER- Chasco Fiesta’s 2016 event took place during our application period,  
they have not yet submitted certified room night sheets or their post event report.  

 

Cotee River Bike Fest 

Funding requested: $10,000.00 

OTD recommends funding in the amount of $4,900.00 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 Event 
Cancelled - - 

2014/2015 Grant Not 
Requested - - 

2015/2016 - $2,200.00 58 

 

 

Kumquat Festival      

Funding requested: $8,300.00 

OTD recommends funding in the amount of $8,300.00 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 $7,750.00 $5,529.00 372 

2014/2015 $6,900.00 $6,046.00 387 

2015/2016 $7,300.00 $7,300.00 363 

 

 

Pasco County Fair     

Funding requested: $18,000.00 

OTD recommends funding in the amount of $5,260.00 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 $25,000.00 $10,679.00 549 

2014/2015 $25,000.00 $16,188.00 550 

2015/2016 $25,000.00 $12,500.00 43 
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Rattlesnake Festival     

Funding requested: $3,678.00 

OTD recommends funding in the amount of $3,678.00 

Year 
Requested 

Amount 
Approved Room Nights 

2013/2014 Grant Not 
Requested - - 

2014/2015 Grant Not 
Requested - - 

2015/2016 $2,200.00 $2,200.00 8 

 

 

Suncoast Arts Festival    

Funding requested: $3,599.00 

OTD recommends funding in the amount of $2,355.00 

Year 
Requested 

Amount 
Approved 

Room 
Nights 

2013/2014 $5,479.00 $3,355.00 271 

2014/2015 $5,560.00 $4,782.00 225 

2015/2016 $5,749.00 $5,800.00 147 

 

 

Total Funding Requested from All Events: $89,577.00 

Amount Available: $80,000.00 

 

 
    
The available alternatives are as follows: 
 
1. Accept staff recommended scoring and funding in the amount of $56,268.09 
(fifty-six thousand, two-hundred and sixty-eight dollars and nine cents).  
 
2. Accept TDC recommended scoring and funding (not to exceed $80,000.00).  
 
3. Direct staff to pursue another course of action. 
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FISCAL IMPACT/COST/REVENUE STATEMENT: 
 
Funding for the action is available from the Aid to Private Organizations Account, #B113-
115300-88200, in the amount not to exceed $80,000.00, in the FY 2017/2018 budget. 
 
Staff recommends funding the events as follows: 
 
Bug Jam $18,317.50 
Chasco Fiesta $13,771.45 
Cotee River Bike Fest $4,900.00 
Kumquat Festival $8,300.00 
Pasco County Fair $5,260.14 
Rattlesnake Festival $3,678.00 
Suncoast Arts Festival $2,355.00 
 
 
ATTACHMENT(S): 
 
1. Attachment 1 – Special Event Marketing Program Applicant Score Chart  
 
2. Attachment 2 –  

 Special Event Score and Summary  
 Bug Jam Application  

 
3. Attachment 3 –  

 Special Event Score and Summary  
 Chasco Fiesta Application  

 
4. Attachment 4 –  

 Special Event Score and Summary  
 Cotee River Bike Fest Fiesta Application  

 
5. Attachment 5 –  

 Special Event Score and Summary  
 Kumquat Festival Application  

 
6. Attachment 6 –  

 Special Event Score and Summary  
 Pasco County Fair Application  

 
7. Attachment 7 –  

 Special Event Score and Summary  
 Rattlesnake Festival Application  

 
8. Attachment 8 –  

 Special Event Score and Summary  
 Suncoast Arts Festival Application  

 
 
RG/EC/LS 
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Room Nights Marketing 
Tourism 

Appeal  

Economic 

Impact  
Application  Sponsors  Event Length  Bonus  

35 30 10 10 5 5 5 5

Cotee River Bike Fest $20,000.00 $10,000.00 $10,000.00 3 15 8 8 2 5 3 5 49 $4,900.00 $4,900.00

Rattlesnake Festival $29,520.00 $3,678.00 $14,760.00 5 25 8 5 4 5 2 5 59 $8,708.40 $3,678.00

Bug Jam $43,100.00 $20,000.00 $21,550.00 35 25 10 6 4 5 2 0 87 $18,748.50 $18,317.50

Suncoast Art Fest $7,850.00 $3,599.00 $3,925.00 7 20 7 10 4 5 2 5 60 $2,355.00 $2,355.00

Kumquat Festival $30,900.00 $8,300.00 $15,450.00 20 25 8 7 4 5 2 5 76 $11,742.00 $8,300.00

Pasco County Fair $29,223.00 $18,000.00 $14,611.50 3 15 2 5 2 5 5 0 37 $5,406.26 $5,260.14

Chasco Fiesta $37,730.00 $26,000.00 $18,865.00 15 25 7 9 2 5 5 5 73 $13,771.45 $13,771.45

$198,323.00 $89,577.00 $99,161.50 $65,631.61 $56,582.09

Score

Funding Based on Score

Room Nights Up to 5 points per tier based on the current Room Night Grid, maximum score of 35.

Marketing     

Tourism Appeal        

Economic Impact  

Application  

Sponsors  

Event Length  

Bonus  

OTD Funding 

Recommendation

Special Event Marketing Program Applicant Score Chart

Total points per event.

Maximum Recommendation multiplied by the Score percentage.
*Rattlesnake Festival and Kumquat Festival both requested less than 50% of their marketing

budget, so it is recommended, based on their scoring, to award them full ask. 

Maximum 

Recommendation    
(50% of Marketing Budget)

Funding Request
Marketing 

Budget
Special Event Score

Up to 5 points based on the event having multiple external funding sources (sponsorships)

Up to 5 points based on the event length.

Up to 10 points based on the Office of Economic Growth's review of the event's location, type, length, 

entry fee's and surrounding amenities. 

Plus 5 points for events that do not charge an entry fee, 0 points for events that charge an entry fee

Funding Based on 

Score

Up to 30 points based on the marketing plan, timeline, audience reach and total budget.

Up to 10 points based on event uniqueness, cultural impact and tourist appeal.

Up to 5 points based on the overall process and completed application.

ATTACHMENT 1

29



 

 

Positive 

 28th Annual Event

 Largest VW event in the Southeast

 Marketing efforts reach regionally and nationally

Negative 

 Entry fee

 Only a 2-day event

 Title Sponsorship $5,000/ Ask is $20,000

Observations 

Very strong Tourism-based event, the majority of attendees come from out of Pasco County (estimated at 92%). Marketing and advertising placed 
nationally. Although they collect an entry fee, they donate a portion of proceeds to charities (estimated $11,000). Ask from TDC is 4 times their title 
sponsorship. 

ATTACHMENT 2
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 

 

Positive 

 26 non-profit organizations benefit

 9 day event

 Over 75,000 attendees throughout the event

Negative 

 Only $1,500 in advertising being done regionally/out of
state

 Gold Medal Sponsorship is $15,000/ Ask is $26,000

Observations 

Strong Tourism-based event, the majority of attendees come from out of Pasco County (estimated at 70%). Majority of marketing and advertising 
placed locally. They do not collect an entry fee to attend the majority of the events, only the carnival rides and one concert are charged. They 
donate the majority of the proceeds to charities. Ask from TDC is $11,000 more than their gold medal sponsorship. 
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 

 

Positive 

 Incorporates all restaurants and bars downtown w/event

 Large motorcycle event (typically motorcycle
enthusiasts/riders have more of a discretionary income)

Negative 

 Marketing plan does not reach far

 Low overnight stays (hotel rooms, TDT)

Observations 
Tourism-based event, attendees coming from out of Pasco County (estimated at 30%). Majority of marketing and advertising placed locally. They 
do not collect an entry fee to attend. They are a non-profit and donate additional proceeds to charities. Ask from TDC is $10,000 which is the cost 
of the presenting sponsorship. 
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 

 

Positive 

 Very unique event

 20th Annual Event

Negative 

 Marketing plan does not reach far

Observations 

Strong Tourism-based event, attendees coming from out of Pasco County (estimated at 50%). Majority of marketing and advertising placed locally. 
They do not collect an entry fee to attend. They are a non-profit. 
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 

 

Positive 

 70th annual event

 Variety of activities

Negative 

 Marketing plan does not reach far

 Low overnight stays (hotel rooms, TDT)

Observations 

Low Tourism-based event, the majority of attendees come from inside of Pasco County (estimated at 97%), great event for local community. 
Majority of marketing and advertising placed locally. They collect an entry fee.  
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 

 

Positive 

 Unique Event

 Educational Event

Negative 

 Marketing plan does not reach far

 Low overnight stays (hotel rooms, TDT)

Observations 

Good Tourism-based event, attendees coming from out of Pasco County (estimated at 60%). Majority of marketing and advertising placed locally. 
They do not collect an entry fee to attend. They are a non-profit and donate additional proceeds to charities. Very good application and 
information. 
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 

 

Positive 

 Educational Event

 Good marketing reach

Negative 

 Low marketing budget

 Low overnight stays (hotel rooms, TDT)

Observations 

Good Tourism-based event, attendees coming from out of Pasco County (estimated at 60%). They do not collect an entry fee to attend. They are a 
non-profit and donate additional proceeds to charities (scholarship for Pasco art student). Marketing budget low in comparison. 
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Pasco County Office of Tourism Development 
Tourism Manager’s Report 

 
 
TO: 

 
Tourist Development Council  

 
DATE: 

 
5/05/2016 

 
FILE: 

 
TD16-043 

 
FROM: 

 
Tourism Manager 

 
SUBJECT: 

 
Update on Tourism Activities 

    
The following is a summary of major activities for the period of April 21, 2016 – May 18. 
 
Conference Attendance and Special Engagements 

 
• Visit Florida Marketing Committee        May 12 
• Expo Travel at the Villages        May 6 
• FADMO Marketing Conference – Tourism Staff     May 18-20 
• Florida Sports Foundation Annual Meeting- Ed Caum    May 25-27 

 
Website, Social Media and Marketing Update – Lauren St. Martin 
 

• Pasco County Tourism on Facebook                     9,131 Fans 
• May E-Newsletter 

          
Old Business 
 

• Gran Fondo appreciation letter – Commissioner Starkey 
• Pasco County Tourism Week Resolution – Commissioner Starkey 

 
New Business 

• Jack Phethean’s resignation 
 

Past/Upcoming Events 
 

• Caliente Bare Dare         May 1 
• USBC Bowling          May – Jun 
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	Intended use of funds Please see list allowable expenses on website: Site fees, Rentals, Advertising, Throphies/Medals, Livestream
	How will the requested funds impact the success of the event 2: the most impact and high turn out for the City. 
	following ad sizes placement publish date location etc: See attached
	Total Amount Requested: $30,000
	What is the anticipated number of athletes and teams: 200 teams between Juniors and Pro (400 Atheltes)
	Please attach a detailed breakdown of the total event operational and marketing budget: See attached
	Name: Melissa Piazza
	Please Explain 1: Local sponsors; as well as, National 
	Check Box27: Off
	Check Box25: Off
	Address: 2688 SE Willoughby Blvd Suite 101 Stuart FL 34996
	names of sources and value of funding 2: 
	names of sources and value of funding 1: 
	Please Explain 2: 
	Check Box24: Off
	Title: Operations Manager
	Date: 4/19/2016
	event ie donated services facilities volunteer staff advertising etc 1: 
	If no please explain 2: entity.
	event ie donated services facilities volunteer staff advertising etc 2: 
	If no please explain 1: Currently, this is our first request for funding from any
	Check Box26: Off
	Phone: 407-421-4651
	general RFP Please explain 1: Room blocks will be post on website and registration link to
	general RFP Please explain 2: enocurage players and fan to stay at designated hotels
	general RFP Please explain 3: $10 Rebate per room each night paid out NVL if possible
	general RFP Please explain 4: 
	Will the event require meeting or banquet space 1: No
	Will the event require meeting or banquet space 2: 
	Will the event require meeting or banquet space 3: 
	If yes how many people will the space need to accommodate: 
	rooms: 200
	undefined: 16600
	x 8300 average cost: 2
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